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Catalonia’s Life és un reportatge turístic de Catalunya, format per 4 càpsules, una per a 
cada província. Es tracta d'un vídeo i un blog fets des d'un punt de vista juvenil, donant a 
conèixer cada regió. Està narrat per reporters joves locals que destaquen les majors virtuts 
de la seva província, utilitzant un llenguatge amè i fresc. Aquest reportatge pertany al 
format 2.0 pel que els vídeos tenen una durada d'entre 6 i 10 minuts, mostrant, per temes, 
el més significatiu de cada lloc. 
Resumen 
Catalonia’s Life es un reportaje turístico de Cataluña, formado por 4 cápsulas, una para 
cada provincia. Se trata de un vídeo y un blog hechos des de un punto de vista juvenil, 
dando a conocer cada región. Está narrado por reporteros jóvenes locales que destacan las 
mayores virtudes de su provincia, usando un lenguaje ameno y fresco. Este reportaje 
pertenece al formato 2.0 por lo que los vídeos tienen una duración de entre 6 y 10 minutos, 
mostrando, por temas, lo mas significativo de cada lugar. 
Abstract 
Catalonia's Life is a touristic report of Catalonia, formed by 4 capsules, one for each 
province. This is a video and a blog made from a juvenile view point, revealing each 
region. It is narrated by local young reporters who highlight the greatest virtues of his 
province, using a fun and fresh language. This report belongs to the 2.0 format so the 
videos have a duration of between 6 and 10 minutes, showing, by subject, the most 






Table of contents. 
List of figures. ................................................................................................. III!
List of tables. ................................................................................................... V!
1. Introduction. .................................................................................................. 1!
2. Background. .................................................................................................. 3!
2.1. Investigated sources. ................................................................................................... 3!
2.1.1. Content. ................................................................................................................ 3!
2.1.2. Continent. ............................................................................................................. 5!
2.2. Teacher’s queries. ....................................................................................................... 6!
3. Goals and scope. ........................................................................................... 9!
4. Implementation of the project. .................................................................... 11!
4.1. Project planning. ....................................................................................................... 11!
4.1.1. Costs. .................................................................................................................. 11!
4.1.2. List of materials and equipment. ........................................................................ 12!
4.1.3. External help. ..................................................................................................... 13!
4.1.4. Legal aspects. ..................................................................................................... 14!
5. Methodology. .............................................................................................. 17 
6. Global concept. ........................................................................................... 19!
7. Development. .............................................................................................. 21!
7.1. Preproduction. ........................................................................................................... 21!
7.1.1. Documents of the report. .................................................................................... 22!
7.1.2. Document of the webpage. ................................................................................. 25!
7.1.3. Localizations. ..................................................................................................... 29!
7.2. Production. ................................................................................................................ 31!
7.2.1. Lérida. ................................................................................................................ 31!
II 
7.2.2 Barcelona. ........................................................................................................... 32!
7.2.3. Gerona. ............................................................................................................... 32!
7.2.4. Tarragona. .......................................................................................................... 33!
7.2.5. The graphics. ...................................................................................................... 34!
7.3. Postproduction. ......................................................................................................... 34!
7.3.1. Editing. ............................................................................................................... 34!
7.3.2. Animated graphics. ............................................................................................ 37!
8. Deviations. .................................................................................................. 39!
9. Possible extensions. .................................................................................... 41!
10. Conclusions. .............................................................................................. 43!
11. References. ................................................................................................ 45!




                                                                                           
III 
List of figures. 
Fig. 7.1. Sketches graphics. 24 
Fig. 7.2. Colours.  24 
Fig. 7.3. Chyrons and subtitles sketches. 25 
Fig. 7.4. Province of Lérida.  29 
Fig. 7.5. Province of Barcelona. 30 
Fig. 7.6. Province of Gerona.  30 
Fig. 7.7. Province of Tarragona. 31 
Fig. 7.8. Lérida edition.  35 
Fig. 7.9. Barcelona edition.  35 
Fig. 7.10. Gerona edition. 36 







List of tables. 
Taula 4.1. Costs.  11 
Taula 4.2. Project equipment.  12 







Catalonia’s Life is a tourist report and an informative blog of the autonomous community 
of Catalonia, but intended for youth tourism. It is distributed in different capsules, one for 
each province. All share the same structure but are made separately to differentiate each 
province.  
The main objective is to promote Catalonia as we see it, an art community, very complete, 
family and young at the same time, modern, among many other qualifiers. It is wanted to 
show the different places that make up this community, places with an amazing beauty, 
different from each other. It is intended to show the most important virtues and enchant of 
each province in order to understand that Catalonia is not only the capital; it is the sum of 
all the provinces that form it. 
This project is intended for a younger audience, nationally and internationally, lovers of 
tourism, of traveling, of discovering new cultures and emotions and willing to know 
Catalonia as us, as the locals, live it and enjoy it like us.  
The final goal is to achieve that any young tourist take our project as a tour guide for his 
trip here. Make him/her identified with the content of the report, with the tone of it, that 
he/she could see the immensity of things that Catalonia offers. Moreover, watching the 
video and reading the blog is wanted that the tourist feel attracted by the idea of visiting 
this community. 
After many headaches and trying to find a topic interesting and entertaining for us, it was 
decided to talk about tourism. Several reasons led us to choose it, from among them 
highlights our passion for this, the desire to travel and discover the countless places, 
cultures, languages and people that are around the world, and especially to live those 
experiences as the local people live them. In order to get to a town and not feeling lost, to 
have a guide made by local young people giving advice about places to go, what to eat, 
how to move, how to have fun or how to relax in the city or in a place. 
Another reason was the ambition of get a place in the audiovisual market that was not so 
treated, trying to differentiate us at all times and creating an original and interesting project 
for the spectators. Make videos in 2.0 format; fast videos for young people with no more 
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than 10 minutes of duration and with the key aspects from each province of Catalonia. In 
this way, we would differentiate our project of the majority of articles and videos that deal 
with tourism in general; the tourism for all age groups, without much synthesis of content. 
Highlighting the fact that we don’t speak only about the capital, we value the other places 
that form part of Catalonia.  
And finally, the end result of the realization of this project was the necessity to shape a 







For the realization of this project audiovisual was necessary to search information and 
models or examples that were of the same style as our project since it was of vital 
importance begin from some existing benchmarks to address the project in the best 
possible way and getting the best result.  
On the other hand, we also had the help of specialized teachers in this issue adding 
professionally and advices to carry out this project. 
2.1. Investigated sources. 
Starting from the objective of creating a new hybrid format based on a tourist content and a 
continent of dynamic rhythm, it was devised a series of reports based on existing capsules 
as Españoles por el Mundo1 o Callejeros Viajeros2. The initial idea was to create a mix of 
travel information, accurate but primordial and the simple and fast format but innovative 
that these programs offered at the time of their broadcast. But the purpose was to adapt this 
project to the 2.0 format. 
In this way, on the one hand, all the information sources consulted were divided according 
to what was wanted to show (content) and how to display it (continent). The content lies 
with the information that should appear in the project, the tourist information and the 
scripts for the different reporters. On the other hand, the continent is based on the structure, 
the appearance (aesthetics, colours...), the tone and the format of the report. In addition, the 
continent it was also divided into two aspects: audio and video. First, it was searched 
referent about how to speak and tell the information in front of the camera, decide what 
tone to use. Second, it was searched other sources of information about how the overall 
look should be. And finally, what would be the optimal kind of edition for this type of 
project. 
2.1.1. Content. 
As mentioned above, this report should discuss about tourism, the Catalonia’s brand, the 
different provinces that form part of it and the target of the project. 
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2.1.1.1. Tourism. 
From the real experience of stay in Wales studying the double degree in Broadcasting (at 
the Polytechnic University of Mataró) and Television and Arts (at the Glyndwr 
University), it was thought appropriate and original to make a project showing Catalonia as 
we see it, just as the opportunity we had meeting Wales. Thus, taking advantage of the 
international expansion that the Catalan tourism currently lives, the product was focused in 
capsules that show, in broad strokes, not only the capital of the autonomous region but it 
shows also the capitals of the four provinces that form part of Catalonia. 
Taking this into account, it was used as a reference big tourism formats, national and 
international, as the National Geographic3 or Las Guías del País4. In addition, it was used 
several blogs and web pages about tourism. 
In this sense, and relating this to the continent that will be discussed later, it was decided to 
organize each capsule into four blocks to create a uniform of format: “what to visit", 
“gastronomy “and "day and night entertainment.” 
2.1.1.2 Catalonia. 
As mentioned above, Catalonia is experiencing a time of socio-political and cultural 
expansion. This is reflected in aspects such as the present one: its potential tourism. The 
Catalonia’s brand is subject to more than ten million tourists in a year and it is the 
showcase of numerous international fairs and congresses such as the Mobile World 
Congress, the International Tourism Show in Catalonia or other more modest as the Feria 
Alimentaria de Olot. Therefore, it was decided to help to promote this internationalization 
in the informational sense. In order to document us were consulted precise and complete 
sources as the Lonely Planet5 guides, and other more dynamic as web pages and blogs 
about events and tourism in Catalonia as in the case of Minube6, a website with 
information of all cities across Spain.  
2.1.1.3. Provinces. 
From the first moment, it was clear that we would deal with all Catalonia. There is a brand 
of Catalonia that not lies only in Barcelona, it also lies in all provinces equally, each one 
highlighting for particular reasons and making them different. It was thought necessary to 
incorporate different places because of the difficulty, in many cases, that tourists suffer of 
not knowing 100% the complexity of Catalonia. It was taken as reference actions that are 
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carrying out the Catalan institutions in their tourism department (Tourism Catalan Agency) 
projecting Catalonia as a community, with all its provinces. 
2.1.1.4 Youthful. 
It was wanted to focus the report on a particular type of tourism: youth tourism. First, 
because it is the one we know best, we know the needs of young adventurers and it was 
intended to captivate them with the Catalonia’s beauty. Youth tourism moves masses and it 
was thought necessary to create a series of short capsules to summarize in key points each 
of the provinces of Catalonia; capsules for tourists who would come to know first-hand 
information from the locals. To find out about the needs of young travellers, it was taken 
references of different youth travel blogs and also the USE- IT Europe7 project, a European 
network that is responsible for creating maps of different cities of Europe made by local 
for young travellers. A project in which I participate with the creation of the city of 
Barcelona where it has been studied deeply what tourists seek to do in the cities they go 
and what information they expect to find to make their trip more comfortable and easy. 
2.1.2. Continent. 
As previously stated, this project should conform to the 2.0 format and it should have a 
specific appearance and characteristics. 
2.1.2.1. Recording method. 
Being a video intended to young people, it was thought it must be dynamic, with quickly 
images and mixing different types of plans to enrich the project. It was also essential to 
apply zooms and camera movements such as tracking shots, panoramic, handheld camera, 
inter alia, trying to achieve a report lot less static. In this section it was also token the 
example of the recording method used in Callejeros Viajeros or O mundo Segundo os 
Brasileiros8. 
2.1.2.2. Speed and dynamism. 
Being a typical report of the 2.0 format, it should be quick, with a lasting no longer than 10 
minutes; a quick video to watch and containing the essential aspects trying not to abhor the 
user. For this reason, it was token references as many 2.0 blogs, Youtubers1∗ and several 
online reports. One of the references was this video, around the Word in 360 Degrees9 of a 
                                                
Youtuber, person with a big number of followers, who broadcasts their videos via Youtube. 
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Youtuber that shows images in 3 minutes from 36 different countries. In all video he uses 
the quick-change images to be placed in different locations.  
2.1.2.3. Appearance and tone. 
All audiovisual products are known by its brand, its identity. The best way to achieve this 
is to create an aesthetic and graphic elements uniform throughout the project. On the one 
hand, as the video speaks of Catalonia, it was thought it would be ideal to design all this 
identity from 4 or 5 representative colours of Catalonia (yellow, red, blue, brown and 
green).  
On the other hand, about the tone, being a young report, it was better to use a more 
informal and colloquial language but appropriate in order to get better to the public. The 
most used and useful references were the Pantone guide10 to decide the colour palette. 
2.2. Teacher’s queries. 
Once decided the idea and the theme of the project, there were some doubts about how to 
carry out with the whole report.  
On the one hand, we had the advice of the Wales tutors, Mike Wright and Richard Smith, 
who helped us to define especially the need to dial a maximum duration of the report and 
decide what type of product we wanted to do. 
On the other hand, we also had the support of several teachers of the Polytechnic 
University of Mataró, who helped us mainly about how to approach the project and giving 
advises about the most appropriate material to use in order to get a better result. 
Our associated tutor of Mataró was Eloi Almerich, he gave an overview of the entire 
project, he helped to refine and deepen about what we had to show, on the needs of young 
tourists; trying to synthetize the essence of each province in no more than 10 minutes of 
video. For the same reason, the original idea of creating a Catalonia report of about 30 
minutes was changed to the brilliant idea of create different and separate reports, one for 
each province. Each video would last between 6 and 10 minutes, fast and dynamic and 
with the essential information. In this way, as the aim was to adapt it to the networks and to 
the 2.0 format, being independent capsules was even better because each user could choose 
the video that would like to see, without the obligation of having to see all the full report; 
they could go directly to the province wanted. 
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Other teacher who helped us to make this project was Alex del Olmo, he advised about the 
technical material that could be used according to our needs and goals.  
And finally, regarding the blog/web page that it was would make as additional and 
complementary information to the audio-visual report, the professor Alfons Palacios 
advised us about the best format to use depending on the information that it was wanted to 
convey: a blog or a website with html5 templates. It concluded that the best option was to 
make a blog adapting it to our needs. 
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3. Goals and scope. 
The ultimate goal of this project was to create a tourism report of Catalonia serving as a touristic 
guide for young travellers. Therefore, the objectives were: 
• Record the four provinces of Catalonia. 
• Know how to synthesize the most important information. 
• Adapt the report to the 2.0 format in order to be peculiar of the world of Internet. 
• Getting a quality end result for a possible commercial use. 
• Occupy a place in the audiovisual market. 
• Be a reference in the young tourists’ form of travel. 
• Achieve to do a local guide, showing Catalonia as young people live it. 
• Incorporate appropriate content to the needs of our audience. 
• Be clear about what kind of tone we should use in the report in order to convey that 
it is intended for young people. 
• Be able to create an entire brand identity. 
• Lead this project intended to a clear audience: young travellers, national and 
international, between about 18 and 26 years old. 
The scope and the objectives have been practically the same, since it has reached the expected. But 
there have been some limitations:  
• We excluded sites that weren’t of Catalonia because this report only shows 
Catalonia, not sites near Catalonia. 
• It has been trying to incorporate content that not relevant to an older or elderly 
tourism. So we had to remove a lot of information and focusing the project only on 
things of youth interest.  
• It has been excluded different expensive places because we have been trying to 
show content for people with a medium-low purchasing power, common among 
young people.  
• It hasn’t been able to show Lleida deeper because all the interesting towns that 
form part of it were quite far from each other and it was too expensive to move 
around. 
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So, finally the scope of this project lies in its broadcast via social networks but not 
commercial, just as information for youth society. It is not intended to broadcast it by 
television channels, only online. 
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4. Implementation of the project. 
4.1. Project planning. 
For the realization of any audiovisual project is essential to organize the work. Thus, all 
tasks required for the project were determined. The project should be completed in June so 
it was should distribute all tasks to get the best result and finish on time, taking into 
account possible problems that may arise during the realization. 
All tasks were organized by stages. At each stage was specified the task, the resources to 
carry it out, the maximum end date and the duration. In addition, the critical points were 
also specified in order to know the deadline for completing each of the different stages. 
4.1.1. Costs. 
To realize the audiovisual project was necessary to have a budget. The budget was divided 








Unit price (€) 
 
Total (€) 
Transport Lérida (record) 
Barcelona (record+ 
displacement) 

















Subsistence allowance  44 8,00 352,00 
Hostals Lérida 2 40,00 80,00 
Rents Skis 



















Forfait Tiket 2 20,00 40,00 
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Port Aventura Tiket 2 45,00 90,00 
Word press Domini 1 15,00 15,00 
TOTAL COSTS 1.290,60 €  
 
Table 4.1. Costs. 
4.1.2. List of materials and equipment. 
Most of the material used in this audiovisual project was rented. To have the necessary 
material, it was had to check the availability and rent it in advance. Fortunately, it was had 
access to all material on the solicited dates. 
On the one hand, regarding the camera JVC, the tipod and the torches, they were obtained 
throught the rent service of the university, totally free. On the other hand, the camera 
GoPro Hero 3 was rented through an external company. 
 
Camera and lens 
JVC GY-HM150E To record the major part of the different reports. 
GoPro Hero 3 White 
Edition 
To record all the adventure sections and to give a different essence to 
the video. 
Nikon D3100 To made the pictures of the blog and to record some images of the 
reports. 
Nikon 18-55 mm VR Used for the pictures that needed an angular lent.  
Nikon 55-300 mm VR Used for the pictures that needed large focal range. 
 
Camera supports 
Tripod Manfroto Used as a support for the JVC camera. 
Tripod Clubman Used as a support for the Nikon camera, and in some case to support 
the JVC camera (manageable tripod). 
GoPro Chest Mount 
Harness 
Used as a support for the GoPro camera. 
Car support Used as a support for the GoPro camera (only one scene). 
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GoPro waterproof case Used to protect the GoPro camera. 
 
Audio material 
Shure SM 58 LCE Used to record all the material 
 
Light material 
Portable torch Sony 
HVL-20DMA 
Used as a complement to the camera and as external light 
 
Computers 
Imac 21,5- inch Used to edit the animation and the graphics. 
Macbook Pro 15-
inch 
Used to edit the reports. 





Used to edit the graphics. 
Adobe After Effects 
CC 
Used to edit the animation. 
Final Cut Pro X Used to edit the reports. 
Adobe Premiere CC Used to edit the reports. 
Wacom pen & touch Used as a complement of photoshop. 
 
Table 4.2. Project equipment. 
4.1.3. External help. 
In order to realize the different reports of Catalonia, it was needed an external help, 
especially in order to record the report of Tarragona and Barcelona. It was needed two 
reporters.  
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Reporter 
Noelia Ciuret Helped for the Tarragona report. 
Noelia Rodríguez Helped for the Barcelona report. 
 
Table 4.3. External help. 
4.1.4. Legal aspects. 
The legal status by which this work is protected and all permissions requested in order to 
realize it without complications are some of the most important aspects. It is essential to 
think of the infractions that can be committed if things are not done as they should. To be 
sure that what we recorded was allowed and would not cause any further problems, we 
contacted with several entities for apply the different copyright permissions and make sure 
everything was legal and how we should proceed with our project. 
First, it was contacted with the City Council of Barcelona, in order to know how we should 
ask for these permissions and how this kind of paperwork worked, in general. And the City 
Council advised us to contact with the department of culture, specifically the association 
Catalunya Film Commission. This organization gave us all the information we needed to 
know and they also managed us easily all permissions to start filming. 
Initially it was checked our production and reporting of where we wanted to record. Next, 
we asked for permission to record with a tripod in the streets of Barcelona and also another 
permission to record the most important market in Barcelona, La Boqueria, which required 
specific a permission. Furthermore, it was contacted with the Institutional Organization of 
Metropolitan area of Barcelona (AMB) and with the department of Metropolitan 
Transports of Barcelona (TMB) to give us that permission to take some pictures in the 
subway. To get them we had to also ask permission from the university according that we 
were students and it was a class project. And, finally, to record part of the gastronomy in 
Barcelona, it was asked permission to the Granja Dulcinea, personally, to be able to record 
outside and inside the establishment.  
For other private sites of the rest of Catalonia, it was mainly contacted via telephone, mail 
and personal contact. In Lleida it was contacted with the ski slopes of Port Ainé to record 
their facilities. In Tarragona it was asked for permission to film in a disco in Salou, the 
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amusement park of Port Aventura and the Lizarran restaurant in Reus. And finally, in 
Gerona it was contacted with several clubs in Platja d’Aro, with the restaurants Río de Oro 
and König.  
In all cases we had affirmative responses that allowed us to carry out our filming without 
any problem. 
On the one hand, throughout the entire report, it should appear background music to 
accompany the recorded images. All these songs were obtained from free pages of 
copyright, copyright free.  
On the other hand, in the realization of the blog/website, it was also used images and 
videos about places in Catalonia. All this material was created by us and also it was 




By deciding to do a report, we saw the need to expand the team, so this project was carried 
out by two people. However, both have been implicated in the same manner and with the 
same level at work. Roles have been divided differently in each stage of the project.  
In the preproduction, we worked together because we couldn’t make decisions individually 
without consulting. The main idea of the report had to be made clear by both. Both decided 
which things had to appear in the video and how it would appear. 
Similarly, in the production stage, we continued working together, realizing the role of 
camera and also acting like a presenter. Still, the work was divided: each one record two 
provinces and act like a presenter in another one.  
And finally, in the post-production stage we began to make a selection of all the material 
recorded jointly, but once completed, it was marked and clearly differentiated the roles: my 
partner took care of all the appearance and design of the graphic elements that appear in 
the report. And on the other hand, I took care of the entire edition and the colour and audio 
retouch. 
Another aspect to note is that every week we were meeting in order to advance in the work 
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6. Global concept. 
Catalonia's Life comes from the will to make a touristic report of the autonomous 
community of Catalonia, showing all his virtues and its international tourism expansion. 
And the best way to represent the brand image of Catalonia was study and show the four 
provinces that form part of it: Barcelona, Tarragona, Lleida and Girona. Treating them all 
equally and not only showing the provincial capital but also showing other places in the 
area. This is a differential aspect of the other existing tourist reports. 
Intended to young audience, the report is made with a youthful language that transmits the 
youth travelling initiative of local travellers. The objective was to attract young tourists to 
this idea. We want them to identify with the kind of tourism that we show. The idea was to 
accomplish the viewer’s need, trying to get a report told by someone of the same age, by 
young reporters. 
This is a reporting format based on four capsules, one for each province and adapted to the 
2.0 format, currently widely used. Therefore, the videos are short, between 6 and 10 
minutes per province. So in this time the tourist has the information synthesized. It is a 
quick summary of the most spectacular and essential aspects for each province, in order to 
have a general idea. Each mini video is thematically structured, as the essential monuments 
to visit, the gastronomy, daytime entertainment and nightlife. These concepts are 
undoubtedly the main things you look when you travel. 
Following this idea, regarding the technical side, the report is recorded with the use of a 
variety of planes (close up, extreme close up, full shot, medium shot, etc.) and different 
camera movements (handheld camera, tracking shots, zooms, etc.). The idea was to get a 
dynamic and varied report. Reporters show different locations of the provinces with 
different frames.  
In addition, all images are accompanied by music; a varied soundtrack using different 
types of music depending on the content and the image on screen. The objective was to 
create a lively report and exalting all the images, reinforcing them with the music. 
Reporters are young, spontaneous, expressive and graceful people, to give play to the 
content. They use an entertaining and colloquial language to reach the desired audience. A 
direct handheld microphone was used to get away from the conventional in the 2.0 format. 
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Regarding the aesthetic and visual project proposal, it has been worked hard with the 
colours to get a vivid shade in the report, in order to really show how Catalonia is, alive 
and full of energy. 
Graphic elements such as the mask and chyrons, it was also wanted to convey the same 
idea, design some juveniles and thematic drawings, which represent the factors taken into 
account when somebody travels, for example, the weather, the transport, the party, the 
monuments, among many others. Thus, it was thought a lot the palette that has to be used. 
Finally, it was concluded that it should be bright colours in order to represent the vitality of 
Catalonia, colours like blue, green, yellow, among others. 
And finally, regarding the web, to keep uniformity throughout the project, it was followed 
the same pattern as with the video. It was wanted to capture the same aesthetic but in the 
written work, with not too long articles, with the necessary information and focused on the 











Preproduction was certainly the longest stage. The amount of work required a lot of time. 
The first step was the creation of the idea of the project, specifying various aspects of it in 
order to develop it properly. Therefore, all the main aspects that should appear in the 
project were studied. The whole process was carried out by searching for information, 
references, background and trends and, finally, with advices of some teachers, as discussed 
previously. Once done, it was more precisely specified different parameters such as the 
structural, the audiovisual (literary and technical), the aesthetic and the sound parameters. 
Likewise, the same aspects were also studied in order to create the web / blog page. 
Then, when the idea was already clear, as its purpose, as its target and all aspects necessary 
for its creation, the work was distributed in order to achieve a greater efficiency. It was 
thought that will be appropriate, having completed all the pre-production, determine the 
duration of the remaining two phases of the project trying not to fall behind and keeping 
things up to date. 
Another important aspect is that the organization of the steps was made keeping in mind 
the seasons in which the provinces would fit better according to all the information that it 
was wanted to show. At this point, it was determined that the reports of Lleida and 
Barcelona would be recorded in winter (in February and March) and Gerona and 
Tarragona would be recorded in spring (April). 
All this distribution of work was made with enough time to avoid any possible incident. To 
have time to make changes in recording dates or even repeat some recording days if the 
result of the material recorded was bad-made.  
The reason for this choice was for several reasons. First, Lleida is known for skiing, so it 
must be recorded in winter in order to achieve ski slopes and enough snow. Tarragona and 
Gerona was important to record them in the spring and, above all, at Easter time because it 
is when there is more influx of tourists and more movement there. And finally, Barcelona, 
being an active city all year long with masses of people at all times, was not as essential to 
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choose a specific dates, so it was determined that leveraging our calendar organization, it 
was decided to record it in winter, near the spring time. 
On the other hand, in terms of the web/blog page, the largest task was the decision of the 
ideal platform that should be used, according to the objective we wanted to achieve; this 
step took more time than expected. In addition, the page was opened, a domain was 
purchased to make the real web and it was decided the formal structure and aesthetics, the 
theme and the frequency of publication.  
Once determined the above, it was started with the drafting of various documents required 
to start the production stage. The literary and technical script, the shooting schedule and 
the first outlines of graphics that would appear on the opening and all the chyrons were 
done. Furthermore, it was studied the subtitle format of each report and it was also realized 
the style template for the website. 
The preproduction plans are in Appendix I. 
7.1.1. Documents of the report. 
7.1.1.1. Literary Script. 
To begin writing the literary script, or rather, what would the presenters say of each 
province, it was made a previous study of each of the provinces. It was searched all kinds 
of information that could be part of the sections of the report: a presentation of the 
province, the sights and relevant places to visit, gastronomy, daytime leisure and nightlife.  
Then, when the final selection of the information that would appear on it was made, the 
different scripts or guides were written following the same pattern, with a relaxed and 
friendly tone without being rude or redundant. We attempted to convey our willingness to 
advise the viewer, at no time it was wanted the audience to feel obligated to do what was 
said in the report, always by own choice. 
The different literary scripts are in Appendix IX, X, XI, XII. 
7.1.1.2. Technique script. 
When the literary script was finished and reviewed, it was started the technical script, 
writing dawn all information needed to execute each one of the planes that the audiovisual 
work required. In summary, it were specified the technical aspects necessary to execute the 
Development 23 
 
project, such as camera movements, types of planes, dialogue, sound, among many others. 
All this was thought with the ultimate goal of achieving a moving and dynamic report, 
nonstatic. 
The different technique scripts are in Appendix XIII, XIV, XV, XVI. 
7.1.1.3. Shooting plan. 
Once realized the technical and literary scripts, the shooting plan was left to do, how to 
organize the time to carry out the project. So studied the need to record each province at 
certain times of the year, it was began with the shooting schedule to evenly distribute the 
different days of recording, making a calendar with all the presenters needed, scenes that 
would be recorded, among other specifications. 
The different shooting plans are in Appendix XVII, XVIII, XIX, XX. 
7.1.1.4. Graphics aesthetic. 
Another important aspect to consider in any audiovisual project is the aesthetic look of it. It 
is essential to have a brand image, a graphics that represent the content of the report. So, 
following this idea and once decided the look that it was wanted to show, it was specified 
the design, the degree of dynamism, the colours and graphics animations for all the 
chyrons, the opening and the logo of the project.  
To make the presentation or opening of the report it was thought to create animations made 
with line drawings subsequently passed to computer to get a higher quality. The main idea 
was that these drawings were appearing and disappearing over time. Furthermore, these 
designs would be the representation of the aspects that characterize Catalonia, the highlight 
elements of tourism in this community. It would be like a slideshow of the most important 
of Catalonia. 
Thus, in this opening would be the different sections that represent the report: the public 
attractions, transport, climate, gastronomy, daytime entertainment and nightlife besides the 
project name (Catalonia's life) and its corresponding logo design for the name of the 
province. 
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Fig. 7.1. Sketchers Graphics. 
Another issue is the colour or colour palette that would have the project. After a long 
selection, a range of colours was chosen to represent Catalonia. A family of bright and 
cheerful colours like blue for sea, yellow for sun, green for nature, brown for earth and red 
with yellow for the Catalan flag. 
 
Fig. 7.2. Colours. 
On the one hand, to create dynamism as commented before, it was decided that each of the 
drawings appear from different parts of the stage, it would follow a movement and then, it 
would disappear to make way for the next drawing.  
On the other hand, for chyrons and subtitles also was concluded that they must have the 
same dynamism of the opening, so it was determined that the chyrons appear at the top 
 
 
1. Iconic places  / 2. Tranport  / 3. Sun  / 4. Gastronomy  / 5.Adventures  /  6. Shooping  /  7. Party 
Development 25 
 
right, considering that the video constantly would have the less fringe occupied with 
subtitles, also with an uniform design.  
Fig. 7.3. Chyrons and subtitles sketches. 
All the sketches graphics are in Appendix XXI, XXII.  
7.1.2. Document of the webpage. 
7.1.2.1. Editorial project report. 
To start working with the web/blog page of tourism was important to write a style sheet in 
order to achieve a uniform content and follow a template according to the aesthetic of the 
project.  
The blog of Catalonia's Life has several rules and patterns that must be followed to obtain 
a homogeneous and equal publication and writing in each piece. The different rules 
following in the writing articles are:  
The structure of our pieces is formed by a title and body. 
• Title: must not contain more than fifteen words; the measure of the title always has 
to be bigger than the body of the article; the initial letter must always be 
capitalized; it must draw attention because it is the first thing that the reader reads, 
must contain the most important information.  
• Body: The body must have at least two separate paragraphs by ordinary paragraph; 
the most important words in the article body must be in bold; the measurement 
point of the texts must be twelve points. The body must be left justified. In case of 
Scheme of the relation, between different elements of the graphics 
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links, these will be opened in a new browser tab and when the mouse hovers over 
the link must appear an explanatory label. 
Regarding the general aspects of the drafting of the articles: 
The kind of font that has to be used is Century Gothic for the body and title; all 
publications made shall be conducted in English except Spanish terms and other terms in 
different language that must be in italics; all acronyms appeared must be enclosed in 
parentheses in capital following the explanation of these; the sentence structure has to be 
Subject-Verb- Predicate and it must avoid subordinate and juxtaposed clauses and also not 
have to use excessive redundancies. Each piece must contain labels for an easy search in 
our blog; In addition, these items have be published in their corresponding sections 
according to the theme; publications may include unframed photographs, since the 
WordPress incorporates it, and must incorporate an explanatory photo caption; The photo 
measures may vary according to the preferences of the author. Regarding the videos, they 
should not be longer than 10 minutes and must be subtitled in English. 
Regarding the appearance of the blog: 
To make our blog we used a default WordPress theme named “Hemingway Rewritten”, we 
customized it. The choice of this theme was because we believed that it had a simple, clean 
and clear appearance. The background interface chosen is light grey almost white, with 
some details in grey and green. The letter of articles is black to highlight and be readable. 
To get the final result, in the top centre of the page we put in capital white letters the name 
of the blog, Catalonia 's Life, and just below, in the menu bar we add seven sections: 
About us, Project, Barcelona, Tarragona, Lleida, Gerona and Transport. Furthermore, we 
created a dropdown menu in each section with articles published in categories. When you 
pass the mouse over each section, the letters become white, and when interacting with the 
dropdown menu and the mouse passes over each subsection, it follows the same aesthetic 
grey with white lettering. 
In the right sidebar interface we added different widgets: Tags (displays the most used in 
cloud tags format), categories (classification of pieces published by theme in different 
categories), Follow Catalonia's Life (users can follow us from their blog) and browser. 
Finally, in the body of the page we published the article, where we present our readers the 
option to give their opinion by leaving a comment (below the post). 
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Regarding the target audience of our blog:  
All publications must follow criteria of public interest: it has to be aimed at a younger 
audience between 18 and 26 years old. 
The set of norms and values that follow our blog are:  
• All published information has to be tested by at least three sources for accurate the 
information.  
• The right to honour and privacy of individuals has to be respected.  
• No derogatory or offensive words will be used.  
• There shall be no use of illegal mediums to get information, textual and 
photographic or audiovisual.  
• Photo manipulation is prohibited. 
7.1.2.2. Style template. 





Anna Casals Serrano   
Samanta Cebrián Solé 
 
Context information 
This is a blog about the tourism in Catalonia for young travellers, national and 
international. This blog is part of a larger film project, the report of Catalonia's Life. The 
goal of this blog was to serve as supplement information to the audiovisual report. By these 
two projects was intended to get a tourist guide of Catalonia, about the most important 
places to visit, the typical gastronomy and about the daytime and evening entertainment of 
this region. 
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Editorial line  
It is a youth editorial tourist information of Catalonia, of the four provinces: Barcelona, 
Tarragona, Lleida and Girona. 
Structure  
It has 8 sections: About us (where you can know who makes the project), Project (where 
we explain what the project is about), Barcelona, Tarragona, Lleida, Girona (where we can 
find different articles about gastronomy, day entertainment, nightlife and symbolic sites to 
visit in each province), a section for Transport (where we can find a recommendation of 
how to get around Catalonia) and finally, a Popular celebrations section. 
The blog content is made up of different items, with pictures, videos and links to useful 
content. 
Target 
Our project is aimed at a specific audience: young tourists, national and international travel 
lovers, with concerns to know and live different places as local young people live them. 
The goal was to invite the public to come in and read the contents, trying to achieve good 
feelings from them. Give them interesting and attractive information and make that they 
feel identified with the content. 
Creative and strategic aspects taken into account 
Aesthetics and creativity in an audiovisual project like ours is a very important aspect. It 
was should create an identity and a representative image. And, therefore, this blog follows 
the same aesthetics of the report. 
Since it is a blog about tourism, it was used text and image. The text is always important, 
things need to be explained clearly and concisely, but speaking of travel, all the text is 







Initially, it was thought to publish different articles throughout the year in order to have 
written several for each topic. However, due to lack of time, it was decided to write and 
publish these articles during the months of May and June. It is a static blog, so it was not 
necessary to publish constantly.  
Resources and budget  
Regarding to the resources, it were needed magazines, information from travel agencies, 
surveys of young people's own experiences, the Internet to verify the information, images 
and other extracted on Internet. It was also necessary technical equipment such as cameras, 
tripods, microphones and computers to make these reports and articles.  
The budget was spent on purchasing a domain for the blog and the expenses in allowances 
and transport for the different mini reports and pictures. 
The blog preproduction plan is in Appendix IV.  
7.1.3. Localizations.  
This report was recorded in the 4 provinces of Catalonia. 
Lérida: 
Pallars Sobirà  
• Sort (streets, river). 
• Port Ainé (sky station). 
Segria 





Fig. 7.4. Province of Lérida. 




• Barcelona (streets, plaça Catalunya, rambla, port olimpic, sagrada familia, parc 






Fig. 7.5. Province of Barcelona. 
Gerona: 
Gironès 
• Girona (streets, church, cathedral, Leona, konic, rocambolesc, plaça 
independència).   
Alt Empordà 
• Sant Martí d’empúries (streets, olimpic monument, beach). 
Baix Empordà 
• Palamòs (streets, port). 











• Tarragona (streets, balcó del mediterrani, rambla, tarraco romana, cathedral, roman 
amphitheatre, plaça de la font, roman theatre) 
• Cambrils (streets, parks) 
• Salou (streets, fountain, passeig maritim, cubs)  






Fig. 7.7. Province of Tarragona. 
7.2. Production. 
At this stage the design of the graphics was finished and the blog and the shooting schedule 
were started. As foreseen in the planning stage of preproduction, it was should record the 
four provinces during the winter and spring, as discussed above. 
The production plan is in Appendix II.  
7.2.1. Lérida. 
The first province that was filmed was Lleida for climatic reasons, it was necessary to find snow on 
the set. The recording was made during two weekends in winter, in the month of February. 
The first weekend it was began with the production of the township of Sort and its respective Ski 
Resort Port Ainé. It was taken images of the people, the river and above all, the ski slopes. I was 
needed two cameras, a JVC and a GoPro Hero 3 for snow, two microphones (one for the ambient 
and one for the presenter) and a tripod. 
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And during the second weekend, the provincial capital was recorded, the city of Lleida. These days 
it was taken images of the presentation, of the things that worth visiting, the gastronomy and day 
leisure. The first day were recorded the centre of the city, the monuments and the Carnaval festival. 
The second day were recorded the parks and natural areas and also the gastronomy.  
In these two weekends it was possible to record the agreed aspects: gastronomy, entertainment and 
what to visit. One JVC camera, two microphones (one for the ambient and one for the presenter) 
and a tripod were needed. 
In Lleida I was the camerawoman and my partner Anna Casals was the reporter. 
7.2.2 Barcelona. 
Barcelona was the second province to be recorded. As discussed previously, this province 
could be recorded at any station because it is always plenty of people and everything is 
open.  
So, according with the calendar plan, it was decided it would be the second. 
The recording lasted four days and gave time to record the agreed aspects: gastronomy, 
entertainment and what to visit. It was recorded as the proximity of the places we wanted 
to show. The first day the half part of the monuments and the daytime entertainment were 
recorded. The second day was finished to shooting the monuments and also part of the 
gastronomy. The third day the Boqueria market and the other missing part of the 
gastronomy were recorded. And finally, the fourth day was recorded the nightlife. 
The materials used were a JVC camera, a tripod and two microphones (one for the ambient 
and one for the presenter). 
For the production of this province three people were needed: Noelia Rodriguez as a 
reporter, my partner Anna Casals who oversaw the entire process and, me, as a 
camerawoman.  
7.2.3. Gerona. 
The shooting of Gerona was divided into two stages. On the one hand, in the first stage, 
before Easter, the provincial capital, the city of Gerona and the village of Sant Martí 
d'Empúries were recorded. This stage lasted two days. It was taken images of the section 
what to visit, daytime leisure and gastronomy. 
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On the other hand, in the second stage at Easter, it was filmed Torre Valentina, the city of 
Palamós and Playa de Aro, in Costa Brava. This last stage was recorded at Easter by the 
arrival of tourists, because we wanted to show the environment in these two sites when the 
summer starts coming. It was filmed the remainder of the section what to visit, daytime 
entertainment, gastronomy and, above all, the nightlife, very outstanding in this province. 
This stage lasted four days. 
In both stages were needed one JVC camera, a tripod, two microphones (one for the 
ambient and one for the presenter) and two portable torches to record night scenes. 
For the production of this province two people were needed. My partner Anna Casals 
oversaw the entire process and was the camerawoman and I was the reporter. With the 
filming of both stages it was possible to record the agreed aspects: gastronomy, 
entertainment and what to visit. 
7.2.4. Tarragona. 
Tarragona was filmed entirely at Easter for four days. Like Gerona, there needed to be 
ambient, and it is at Easter and summer time, when it starts to make good weather. It was 
recorded the provincial capital, Tarragona, Reus city and the towns of Cambrils and Salou, 
including the Port Aventura Park. 
The first day it was recorded Salou, the most representative places of the municipality, 
making part of the section of the daily and nightly entertainment. The second day was 
devoted entirely to record the capital, Tarragona; take some images of the section what to 
visit. The third day Reus and Cambrils were recorded getting images from the daytime, 
gastronomy and entertainment section. And finally, the fourth day was reserved for the 
amusement park Port Aventura. 
Two cameras, a JVC and a GoPro Hero 3 (for the park), a tripod, two microphones (one for 
the ambient and one for the presenter) and two hand torches to burn the night scenes were 
needed. 
For the production of this province three people were needed: Noelia Ciuret as a reporter, 
my partner Anna Casals as camerawoman and me as supervisor of the entire process. In 
these four days were filmed the agreed aspects: gastronomy, entertainment and what to 
visit. 
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7.2.5. The graphics. 
Once finished all the sketches and decided its aspect, my partner Anna Casals in charge of 
the graphic elements of the project, became redrawing these draws into the computer and 
give them color. The colors used were the previously agreed but varying its tones while 
maintaining uniformity with the other drawings. 
When the coloring was finished, it was added different textures to create more depth 
achieving more highlighted drawings.  
All this was made with the operating system Macintosh HD using Adobe Photoshop CC 
and a graphic tablet Wacom pen & touch. The whole process lasted two and a half weeks. 
All the painted graphics are in Appendix XXIII, XXIV, XXV.  
7.3. Postproduction. 
At this stage were carried out several activities. The first step was to select of the material 
recorded in each province. It was important to pre-select the content to be clearer about 
which images were to be used and which not.  
When this first step was finished, each member of the group began with his role. On the 
one hand, my partner Anna Casals carried on with the graphic elements. On the other hand, 
my role was to make the complete assembly of the report, creating four videos, one video 
for each province, with the respective color and audio retouching. 
The postproduction plan is in Appendix III.  
7.3.1. Editing. 
For the editing of the report it was used the Final Cut Pro X program because it allows to have a 
good organization of material, simplicity of use, because everything is much more to look at, it is 
more visual and tidy. So, having decided the program to be used, the assembly began. 
The first step was to decide the order of the edition of the four provinces. The order was the same 
as the recording order. It was begun with Lleida, followed by Barcelona, Gerona and finally, 
Tarragona. The basic idea tried to occur in the assembly was to show a variety of shots choosing 
the best combination. Always mixing different kind of shots such as medium shots, extreme close 
up shots, full shots, for instance. It was used a lot the retiming, creating moments in slow motion 
and fast motion in order to entertain certain times and get some more comical moments. Another 
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important point was the duration of each shot. The aim was to achieve a dynamic assembly; 
therefore, the different shots should not last too long. Most plans last between 3 to 5 seconds except 
those in which the reporter appears; they have a specific duration according to the content. 
The editing was done in the order established in the script but always providing changes for a better 
visual impact and consistency. It was realize a first version of each of the provinces and, once 
finished, it was made a second review with my partner Anna Casals to change small details and see 
















Table 7.9 Barcelona edition. 
 
Inpaint Final Cut Pro X, editing Lérida 
Inpaint Final Cut Pro X, editing  


















Table 7.11. Tarragona edition. 
On the one hand, once ended the edition, it was started with the audio retouching. In all kind of 
audiovisual projects, the audio is an important aspect to have into account. All music and audio 
effects give meaning to the report. So, it was tried that all the audios have roughly the same level. 
Furthermore, it was varied the level of the ambient noise to let the audience understand what the 
presenter was saying. Apart from that, it was searched different songs to accompany the video 
images. Cheerful background music was chosen according to each time and issue. This retouching 
was also carried out with Final Cut. 
On the other hand, was also completely necessary the retouching of the colour to give more life to 
the images. Many of them had been recorded in winter and the results of the camera were images 
with low contrast and saturation, so by the colour editor of the Final Cut it was able to achieve a 
Inpaint Final Cut Pro X, editing Gerona 
Inpaint Final Cut Pro X, editing Tarragona 
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more personalized colour. It was also used the Adobe After Effects in some parts of the video. The 
final colours were much better; the images had more life, more vivid colours. 
And finally, when the edition of the four provinces was completed, the graphics, the chyrons and 
the openings of different reports and subtitles were added. With all these elements the final 
assembly was made and a respective final review, resulting in the desired product, a Catalan 
tourism report based on a format of four capsules, one for each province. 
7.3.2. Animated graphics. 
My partner Anna Casals made the different graphic animations using Adobe After Effects 
program. It was essential that the graphics were animated to give dynamism to the final 
assembly.  


















Despite having well organized the entire project and distributed all tasks, there are some 
aspects that have not been carried out as planned.  
On the one hand, the website was designed to go constantly publishing articles in order to 
complete it by June, but finally it was made during May and June for lack of time. It was 
decided that the report was the most important of this project, and if we dedicate too much 
time on the web, we would not have time to finish the reports. The web is only an 
additional element, which provides more tourism information of Catalonia, but it always 
acts as complementary to the report. So, as it was wanted to get a static website and not a 
blog, it was not necessary to publish constantly. In addition, it took a long time to decide 
what kind of platform use, and this already made the project fall behind. 
On the other hand, in the production of Barcelona it was had to re-record some images of 
nightlife because they had not been good enough, so the organization was changed and 
another weekend was searched to film again.  
Despite these problems, it has been resolved and it has finished the work on time in the 
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9. Possible extensions. 
Despite being happy with the result, it is true that additions or improvements could be 
made.  
If it was had had more time and more resources, material and monetary, it was could have 
made an even more complete and more ambitious project.  
On the one hand, it was could have done more mini reports within the 2.0 format but 
focused on only one of the sections that we show. One specified report of gastronomy, or 
leisure, for example. Although, this was not the main idea of the project. At all times it was 
have tried to do just one report per province, but still might be possible to discuss the 
issues and the sections separately in each province. 
On the other hand, it was would have been easier if we had had an own transport to go, 
especially, to Lleida. This province is far from where we live and all the interesting 
villages are far from each other and the public transport is expensive. If it was had been 
own transport or more budget we could have recorded more places in this province.  
Following this idea, it was could have find another method of financing, such as making a 
Verkami. But it was studied and concluded that we would lose too much time on it, we 
should devote time to our project. And also, Verkami is a method that requires having 
contacts and people who support you, it is not an absolutely safe method, it can be very 
profitable but sometimes the expected results are not achieved. 
And, finally, the website might have had more items. With more time, it was could have 
been studied more sites in Catalonia and have put them on the web. But from the first 
moment it was determined that the most important was the report; the web was just an 








The development of a Final Grade Work is a whole challenge; it is definitely the time to 
show all the knowledge and attitudes acquired over the four years, things that become a 
student in a professional. 
Once the project was completed, the opinions are great; we are satisfied with the result. It 
is true that you can always improve certain aspects that perhaps have not been as expected. 
Some examples are the following: firstly, having the anticipation of possible failures with 
the technical material; on a certain occasion there were problems with some of the 
materials used, the audio recording failed in Tarragona because the microphone input was 
damaged and, for lack of time, it was not been able to repeat it again. Furthermore, focus 
more on the details and make a technical check before start recording; in one of the 
recordings, we forgot to check the recording format of the camera and the final size of the 
video was not the same as the others, so then, we had to solve by reducing the size of the 
other videos in order to achieve an uniformity. Another aspect, talking about the material is 
that it was could have brought a stabilizer of greater magnitude than a tripod to make 
camera movements without getting a blurred image. 
In addition, lacked a bit of organization in the planning of Lleida; maybe are missing some 
resource images because it is the province that is farther away, where the interesting sites 
and charming villages are far from each other and there were no own transport for these 
trips and public transport was a little more expensive and we were out of budget.  
And, finally, regarding the issue of the realization of the complementary blog, we should 
have had more planning and time distribution in order to be able to publish articles every 
month. But due to lack of time and the importance of the audiovisual report, it was decided 
to finish it in the months of May and June. 
But despite all these complications that have arisen over the work, we have achieved most 
of the goals initially set. First, it has been able to show the real Catalonia, highlighting the 
virtues of each province without underestimate any of them. It was possible to synthesize 
all the information found in less than 10 minutes of video, do a exhaustive selection of 
what should and should not appear into the reports and always talking about the sections 
agreed in the first moment: gastronomy, landmarks, daytime entertainment and nightlife. 
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Secondly, it was shown Catalonia from a youth point of view, for all kind of youths, with a 
suitable language for our audience and with a content based on the needs of the young 
traveler. Thirdly, it has managed to create an entertaining report, with dynamism and visual 
appeal. With a well-designed, creative and representative graphics. Has also been 
successfully adapted our project to the 2.0 format, to be broadcast over the internet and 
reach to a national and international audience. 
On the other hand, it has done a great job learning, it has been achieved to carry out a real 
audiovisual project, forming part of each step, being multidisciplinary. And besides, the 
fact of working in groups adds value, it is important to get it because in most places in the 
audiovisual world, it is essential take account the opinions and help of people. In summary, 
there has been a good organization and we have been able to resolve the problems that 
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This economic study is a hypothetical analysis. The objective is to analyze the total cost of 
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2. Production cost. 
List of the material needed to realize the report of Catalonia.  
2.1. Technical material cost. 
Description Amount Unit price (€) Total (€) 
 
Cameras and lens 
Nikon D3100  1 256,00 256,00 
JVC GY-HM150E 1 1,291.00 1,291.00 
GoPro Hero 3 White 
Edition 
1 249,00 249,00 
Nikon 18-55 mm VR 1 150,00 150,00 
Nikon  55-300 mm 
VR 
1 350,00 350,00 
TOTAL COST: 2.296,00 € 
 
Camera supports 
Tripod Manfroto 1 134,90 134,90 
Tripod Clubmaster 1 49,95 49,95 
GoPro Chest Mount 
Harness 
1 45,00 45,00 
Car support 1 8,99 8,99 
GoPro waterproof 
case 
1 40,91 40,91 
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TOTAL COST: 279,75 € 
  
Audio material 
Shure SM 58 LCE 1 105,00 105,00 
TOTAL COST: 105,00 € 
  
Light material 
Portable torch Sony 
HVL-20DMA 
2 129,99 259,35 € 





1 75,00 75,00 
Cable canon-canon 
6m 
1 100,00 100,00 
32GB SD card 2 24,21 48,42 
Mini SD card 1 9,99 9,99 
TOTAL COST:  233,41 
 
Computers 
Imac 21,5- inch 1 1.529,00 1.529,00 
Macbook Pro 15-
inch 
2  2.029,00 4.058,00 
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Asus  1  800,00 1.600 
TOTAL COST: 7.187,00 
 
Software 
Pack Adobe cc 
- Photoshop 
- After Effects  













Final Cut Pro X 1 269,99 269,99 
Microsoft Office 
2013 
2 100,00 200,00 
Wacom 1 99,99 99,99 
TOTAL COST: 2.045,68 € 
TOTAL TECHNICAL MATERIAL COST: 12.406,19 € 
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2.2. Technical staff human resources cost. 
Concept Hours Price/hour (€) Total (€) 
Director 60 28,52 1.711,02 
Producer 30 21,81 654,03 
Scriptwriter 15 13,81 207,15 
Photography 
direction 
30 24,40 732,00 
Cameraman 30 17,08 512,04 
Sound technician 30 16,77 503,01 
Film editor 60 20,98 1.258,08 
Graphic designer 45 16,06 722,07 
Sound editor 15 13,72 205,08 
Journalist 15 14,05 210,75 
 
TOTAL TECHNICAL STAFF HUMAN RESOURCES COST: 6.715,23 € 
 
Table 2.2. Technical staff human resources cost. 
2.3. Reporters resources cost. 
Reporter Hours Price/hour (€) Total (€) 
Noelia Ciuret 8 22,00 176,00 
Samanta Cebrián 8 22,00 176,00 
Noelia Rodríguez 8 22,00 
 
176,00 
Production Cost 7 
Anna Casals 8 22,00 176,00 
TOTAL REPORTERS RESOURCES COST: 704,00 € 
 
Table 2.3. Reporters resources cost. 
2.4. Other costs. 
Concept Amount Unit price Total (€) 
Subsistence 
allowance* 
   192  8 1.536,00 
Transport rent days 16 94,84 1.517,44 
Ski rental 6 17,00 102,00 
Forfait  6 38,00 228,00 
Hotel days** 16 135,00 2.160,00 
Webpage domain 1 15,00 15,00 
Port Aventura ticket 3 45,00 135,00 
Soundtrack 4 100,00 400,00 
TOTAL OTHER COST: 6.093,44  
* 6 persons x 2 meals = 12 meals a day.                                     
  12 meals x 16 days =  192 meals. 
** 1 room = 45€ for night.  
    6 persons = 3 rooms. 
    3 rooms x 45€ for night = 135€ for day. 
 
Table 2.4. Other costs. 
2.5. Legal aspects cost. 
Permissions Amount Unit price (day) Total (€) 
Local markets 1 695,33 695,33 
Public spaces 16 500,00 8.000,00 
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Private spaces* 10  100,00  1000 
Underground 1 200,00  200,00 






TOTAL LEGAL ASPECTS COST:  9.895,33 € 
* Private spaces: 4 clubs, dulcinea, rio de oro, ovella negra, port aventura, lizarran, sky resort. 
                                                                                                             
All the prices are approximated (depend the kind of place).  
 
Table 2.5. Legal aspects cost. 
2.6. Indirect costs. 
Indirect costs are the all kind of costs that this project has in order to use different places or 
localizations, the consumption of electricity and water, the rent of the establishments and 
so forth. 
These types of costs are included in the project cost by a percentage that is between a 15 
and 25%. 
In this project has been used a 21% in order to estimate the final cost 
2.7. Cost of the entire project in the market. 
Is an approximate cost, taking account, that all the technical material being purchased and 
be necessary pay for all the permits and services. In this case, the budget of Catalonia’s life 
project would this: 
 
Final costs 
Total technical material cost  12.406,19 € 
Total technical staff human resources cost  6.715,23 € 
Total reporters resources cost  704,00 € 
Production Cost 9 
Total other cost 6.093,44 € 
Legal aspects cost 9.895,33 € 
Indirect costs (21%) 7.520,98 € 
TOTAL COST OF THE PROJECT: 43.335,17 € 
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3. Market study. 
Before carrying out this big project, a viability study was done with the aim of verifying if 
this truly be effective and feasible in the audiovisual market. In order to examine the 
market, it was should to determinate the parameters that needed to be analysed. First, the 
tour reports and, second, the target audience to whom it was intended. To study the direct 
competition, it was made a SWOT analysis, highlighting the weaknesses, threats, strengths 
and opportunities of the project. 
3.1. SWOT. 
External factors 
These are factors associated with the project context, but not depend on it, in itself. They 
have an economic, political, social or technological character. 
Opportunities  
• Youth tourism is growing up, according to the World Tourism Organization (WTO) 
and there is an increment of spending per tourist and per trip.  
• The concept of youth tourism is no longer a question of age. Now a profile of 
independent and adventurous traveller is defined. It is for this reason that the age 
range associated with youth tourism is growing up.  
• Tourists scored last year the city of Barcelona with an 8.4, the highest mark 
achieved so far.  
• Catalonia has received more than 13 million of tourists in 2013 by holiday reasons, 
according the Idescat studies. 
 
Threats  
• The crisis situation is leading several cutbacks by the Catalan authorities.  
• Catalonia is known, above all, for the city of Barcelona and Costa Brava, so there is 
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Internal factors  
These are the characteristics of the own project: resources, competitive advantages, 
consumer perceptions, and so forth. 
Strengths  
• The language used is Spanish to reach across Spain and Spanish-speaking 
countries. And it has English subtitles to reach to the rest of the world. It is a simple 
and accessible language to young people.  
• Currently does not exist the same type of project in Catalonia; there are many 
reports but none that summarize all the Catalan community.  
• Our report is for young people and it is done by young people, it is intended that 
young tourists capture the essence of Catalonia as us, as the locals do. Without 
economic interests.  




• The report does not show all the places of every province, so it is possible that the 
viewer miss any site or any content in particular.  
• Obstacles at the recording time and also about asking permissions. 
 
Once made this analysis and going more thoroughly, we can see that: 
On the one hand, the main similarities between our project and other existing reports lie in 
the aesthetics, in the method of recording, the audience, the tone and language used and the 
assembly. Studying several tourist reports it was found that they usually have a look and a 
design with bright colours and graphic elements that represent the identity of the report. In 
addition, they are always targeting for an adventurous people, travel lovers. The tone and 
language used in many of these projects is often colloquial, familiar, and casual without 
abusing. The goal is to reach to the public, trying that they feel recognized with our report, 
and this is achieved through a clear language and also with the best way saying all things. 
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And finally, the editing use to be made with many images, different types of shot and 
movements; dynamic and fast reports. 
On the other hand, the main differences between our project and other existing reports lie 
in the format, duration, specific audience and content. Most reports are broadcasted on the 
television, so the first comparison was with this product. With this study it was came to the 
conclusion that our report has different unique factors that help it to differentiate into what 
already exists. Most tourist reports are basically created to be broadcasted on the 
television. In contrast, our project has been created for another platform; the goal was to 
create a 2.0 content, ideal for networks, blogs, to be distributed over the Internet, a set of 
infinite potential networks. Every day millions of people connect to the Internet; this would 
be a key point for success. 
Consequently, the duration is also limited being part of the 2.0 format. Most television 
reports last between 20 and 30 minutes. Our reports do not exceed 10 minutes, so they are 
fast and clear with concise information. 
Another difference is its audience; most reports are directed to the traveling public, as 
discussed above, to an audience that likes to travel but of all ages. Our report goes only 
aimed at young audiences. It is true that we do not close the opportunity that other groups 
can see it, but the project has been created for young travellers.  
And finally, regarding to the contents, there are plenty of report articles of many cities, 
towns, different places. But there is no one that talks about all Catalonia. There are some 
reports that talk about any of their cities, some of the towns, but our project is about the 4 
provinces in 2.0 format and for young travellers, something not currently seen. 
But if we analyse the comparison of our report emitted by other Internet 2.0 format, the 
differences diminish. There are several similarities in the duration of the videos, how they 
are recorded, the language used, the assembly, among other things, but ours continues to 
differentiate itself in the combination of being a report of Catalonia and for young people.  
Therefore, it was seen a possibility of being part of the audiovisual market. Catalonia's Life 
has similarities with other types of projects, but also differences that make it unique, viable 
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and end date 
 
Duration 
Create the idea 
and start 
developing it 
Think about the idea 
and search 
background in order 





articles, and so 
forth. 
27 - 06 - 2013 
10 - 07 - 2013 
10h 
Clearly define the 
final idea of the 
project 
  01 - 08 - 2013 
27- 09 - 2013 
15h 
Make the market 
study 
Make a study market 
in order to know the 
viability of our 
project. 
Internet in order 
to study the 
audiovisual 
market. 
01 - 10 - 2013 
06 - 10 - 2013 
 
15h 
Decide all the 
locations that we 
will record and 
when we will 
record them 
Make a list of all the 
possible locations of 
our report and make 






articles, and so 
forth. 




Set the search 
order 










12 - 10- 2013 
14 - 10 - 2013 
5h 
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gastronomy that we 
will show, the 
daytime 
entertainment and 
nightlife.  Look for a 
young person that 
will talk in front of 




articles, and so 
forth. 
 
Make the literary 
and technical 
script of Lérida 
Decide the language 
used in the report, 
the technical aspects 
such as the kind of 
shots, camera 
movements, and so 
forth. And finally, 
decide the structure 
of the report. 
 15 - 10 - 2013 






Choose all the 
monuments to 
record, the 
gastronomy that we 
will show, the 
daytime 
entertainment and 
nightlife. Try to 
achieve some pubs 
or discos where we 
can record and  look 
for a young person 
that will talk in front 






articles, and so 
forth. 
25 - 10 - 2013 
27 - 10 - 2013 
 
5h 
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reporter 




Decide the language 
used in the report, 
the technical aspects 
such as the kind of 
shots, camera 
movements, and so 
forth. And finally, 
decide the structure 
of the report. 
 28 - 10 - 2013 






Choose all the 
monuments to 
record, the 
gastronomy that we 
will show, the 
daytime 
entertainment and 
nightlife. Try to 
achieve some pubs 
or discos where we 
can record and  look 
for a young person 
that will talk in front 







articles, and so 
forth. 
07 -11 - 2013 
09 - 11 - 2013 
 
5h 
Make the literary 
and technical 
script of Gerona 
Decide the language 
used in the report, 
the technical aspects 
such as the kind of 
shots, camera 
movements, and so 
 11 - 11 - 2013 
22 - 11 - 2013 
 
8h 
4 Catalonia’s Life - Appendix 
 
forth. And finally, 
decide the structure 




Choose all the 
monuments to 
record, the 
gastronomy that we 
will show, the 
daytime 
entertainment and 
nightlife. Try to 
achieve some pubs 
or discos where we 
can record and look 
for a young person 
that will talk in front 







articles, and so 
forth. 
21 - 11 - 2013 
23 - 11 - 2013 
5h 




Decide the language 
used in the report, 
the technical aspects 
such as the kind of 
shots, camera 
movements, and so 
forth. And finally, 
decide the structure 
of the report. 
 25 - 11 - 2013 
06 - 12 - 2013 
8h 
Decide routes and 
transport 
Find the best option 
of transport in order 
to move around to 
the different 
Maps, atlas and 
routes. 
10 - 12 - 2013 
13 - 12 - 2013 
 
3h 
Appendix 1. Preproduction planification 5 
locations to record. 
Realize a 
shooting plan 
Make a calendar, a 
shooting plan in 
order to organize our 
time. 









  16 - 12 - 2013 




that we will use 
  20 - 12 - 2013 
 
1h 
Think about the 
aesthetic of the 
graphics and 
design them 








videos in order 
to find different 
kind of chyrons, 
openings and 
brand image. 
10 - 01 - 2014 
19 - 01 - 2014 
30 h 
Manage all the 
permissions 
Get in touch with 
entities in order to 




order to apply 
all the 
permissions. 
24 - 01 - 2014 
26 - 01 - 2014 
 
5h 
Manage budgets Distribute the money 
in order to do all 
things we need to 
 03 - 02 - 2014 
05 - 02 - 2014 
3h 
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do. 





residence and buy it. 
Hotels and 
hostels. 
10 - 02 - 2014 
15 -02 - 2014 
2h 
FINISH ALL THE TASKS BEFORE - 19 OF FEBRAURY 
Table I.I Preproduction planification. 
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and support of 
GoPro. 
Also the reporter 
and the technical 
and literary 
script and he 
shooting plan. 
22 – 02 – 2014 






01 – 03 - 2014 
02 – 03 - 2014 
23h 










Also the reporter 
and the technical 
and literary 
script and he 
shooting plan. 
07 – 03 – 2014 
_   
 
10 – 03 – 2014  
_ 
 
12 – 03 – 2014 
28h 
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Also the reporter 
and the technical 
and literary 
script and he 
shooting plan. 
29 – 03 – 2014 
30 – 03 – 2014 
_ 
 
17 – 04 – 2014 
20 – 03 – 2014 
32h 











and support of 
GoPro. 
Also the reporter 
and the technical 
and literary 
script and he 
shooting plan. 
12 – 04 – 2014 
15 – 04 – 2014 
28h 
Import the different 
graphics and 
designs to the 
computer and paint 
them 




10 – 04 – 2014  
23 – 04 – 2014  
25 h 
FINISH ALL THE TASKS BEFORE – 30th APRIL 
Table II.I Production planification. 
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Appendix III. Postproduction planification. 
Task Description Resources Start date 
and end date 
Duration 
Make a selection of 
the recorded material 
 Macbook Pro 
and Imac. 
25 -04 - 2014 
30 -04 - 2014 
8h 
Animate the graphics  Adobe After 
Effects and 
Imac. 
01- 05 - 2014 
11 -05 - 2014 
20h 
Edit the material The colour, the 
lighting, make 







Cut Pro X and 
Macbook Pro.  
5 – 03 – 2014 
20 -05 - 2014 
 
43h 
Find music for the 
report  
(by pages of free 
music without 
copyright) 
Jamendo  13 -05 - 2014 
17- 05 - 2014 
8h 
Do the subtitles Translate all the 
script in English 








18- 05 - 2014 
20- 05 - 2014 
10h 
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Join all the 
elements into 
the same report 
and make a final 
review. 
Final Cut Pro 
X, Imac and 
Macbook Pro. 
22- 05 – 2014 
23- 05 – 2014 
6h 
FINISH ALL THE TASKS BEFORE – 25th JUNE  
Appendix IV. Blog planification  11 
Appendix IV. Blog planification. 
Task Description Resources Start date and 
end date 
Duration 
Think about the type 
and theme of the blog 
 Blogs and web 
pages. 
14 – 12 – 2013 
 
7h 
Decide the platform of 













01 – 02 - 2014 
06 – 03 – 2014 
 
15h 
Decide all technical 
equipment necessary 
to record and also to 
keep up the blog 
  07 – 03 – 2013 30min 
Decide the editing 
programs and the 
image editing software 
for making the blog 
  07 – 03 – 2013 30min 
Decide all the material 











articles, and so 
forth. 
05 – 04 – 2013  5h 
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Write the style sheet Specifying the 
aesthetics, 
characteristics 
of the blog. 
Macbook Pro 7 – 04 – 2013  3h 







19 – 5 – 2014 
20 – 6 – 2014 
18h 
 
FINISH ALL THE TASKS BEFORE – 25th JUNE  
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Province of Lérida Province of Barcelona 
Province of Gerona 
 
Province of Tarragona 
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Unit price (€) 
 
Total (€) 
Transport Lérida (record) 
Barcelona (record+ 
displacement) 

















Subsistence allowance  44 8,00 352,00 
Hostals Lérida 2 40,00 80,00 
Rents Skis 



















Forfait Tiket 2 20,00 40,00 
Port Aventura Tiket 2 45,00 90,00 
Word press Domini 1 15,00 15,00 
TOTAL COSTS 1.290,60 €  
 








Appendix VII. List of material and equipment 17 
Appendix VII. List of material and equipment. 
 
Camera and lens 
JVC GY-HM150E To record the major part of the different reports. 
GoPro Hero 3 White 
Edition 
To record all the adventure sections and to give a different essence to 
the video. 
Nikon D3100 To made the pictures of the blog and to record some images of the 
reports. 
Nikon 18-55 mm VR Used for the pictures that needed an angular lent.  
Nikon 55-300 mm VR Used for the pictures that needed large focal range. 
 
Camera supports 
Tripod Manfroto Used as a support for the JVC camera. 
Tripod Clubman Used as a support for the Nikon camera, and in some case to support 
the JVC camera (manageable tripod). 
GoPro Chest Mount 
Harness 
Used as a support for the GoPro camera. 
Car support Used as a support for the GoPro camera (only one scene). 
GoPro waterproof case Used to protect the GoPro camera. 
 
Audio material 
Shure SM 58 LCE Used to record all the material 
 
Light material 
Portable torch Sony 
HVL-20DMA 
Used as a complement to the camera and as external light 
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Computers 
Imac 21,5- inch Used to edit the animation and the graphics. 
Macbook Pro 15-
inch 
Used to edit the reports. 





Used to edit the graphics. 
Adobe After Effects 
CC 
Used to edit the animation. 
Final Cut Pro X Used to edit the reports. 
Adobe Premiere CC Used to edit the reports. 
Wacom pen & touch Used as a complement of photoshop. 
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Appendix VIII. External help. 
 
Reporter 
Noelia Ciuret Helped in the Tarragona report. 
Noelia Rodríguez Helped in the Barcelona report. 
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Appendix IX. Lérida literary script. 
SECTION/BLOC 1          PRESENTATION 
EXT. LLEIDA RIVER/ MORNING 
Reporter next to the river. Static shot. 
Hola soy Anna y voy a ser vuestra guía en Lérida. 
Resource images, the river and surroundings. 
EXT. CAMPOS ELÍSEOS / MORNING 
Reporter in the middle of the park. Static shot. 
¿Qué tiene de especial Lérida? 
Resources images, the park  
Off: Pues que es una ciudad cultural, con bonitos, dulces 
y encantadores espacios naturales. Para gente romántica, 
para los amantes de la naturaleza, para los que necesitan 
relajarse y estar tranquilos al menos durante un fin de 
semana, Lérida es la mejor opción.   
Reporter walking in the park. Tracking shot (from left to right) 
Por este mismo motivo estamos aquí en el Parque de los 
Campos Elíseos, un parque de estilo francés ideal para 
un día soleado, para pasear o lo que se quiera hacer en un 
parque, os dejo volar vuestra imaginación.  
Reporter in the gazebo, in the park. Static shot. 
Y un consejo para tener tiempo de visitar toda la ciudad 
es importante no apalancarse en un mismo lugar más de 
una hora. 
SECTION/BLOC 2                                          VISITS 
EXT. LLEIDA CATHEDRAL/ MORNING 
Reporter in front of cathedral. Static shot. 
Nos encontramos en la Plaza de la Catedral de Lérida, 
justo en el eje comercial de esta ciudad y justo enfrente 
de este maravilloso monumento barroco del siglo XVIII, 
la Catedral Nueva de Lérida o como dirían los catalanes, 
de Lleida.  
Resource images, the cathedral and surroundings. 
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EXT. CARRER MAJOR / MORNING 
Resource images. 
Reporter in the middle of the street. Static shot. 
Aunque creemos que en el casco antiguo solo se sirve 
para visitar esta muy equivocado ya que tambien consta 
de muchas calles con tiendas y para los que no pueden 
viajar sin comprar, este es el lugar idóneo 
Resources images, street. 
EXT. SEU VELLA / MORNING 
Reporter in Seu Vella. Static plan 
Y por último, para hacer la foto clave del viaje, tenéis 
que subir, andando, por esta misma calle hasta la Seu 
Vella, la antigua catedral de Lérida y el sitio más 
representativo de la ciudad. 
Resources images, Seu Vella. 
SECTION/BLOC 3            GASTRONOMY 
EXT. PARC DE LA MITJANA / MORNIN 
Resources images, park la Mitjana. 
Reporter sitting in the park. Static shot. 
Después de un día lleno de subidas y bajadas, y subidas 
y más bajadas, lo que más apetece es comer. Y una de 
las mejores opciones es comprar unos bocadillos y 
hacer un picnic en un lugar tan maravilloso como este. 
Images: picknic presentation.  
Resources images, la Mitjana park.  
SECTION/BLOC 4                          DAYTIME LEISURE 
EXT. AVENIDA / MORNING 
Reporter in the middle of the carnival. 
Y si te quieres distraer un poco y tienes la gran suerte, 
como nosotras, de venir en unas fechas de celebración, 
la diversión la tienes asegurada. 
Resources images carnival. 
Reporter in the middle of the carnival. Static shot.  
Appendix IX. Lérida literary script 23 
Estamos en medio del Carnaval de Lérida y aunque 
creamos que esta clase de fiestas son más 
espectaculares en las grandes ciudades, a veces son mas 
encantadoras pasarlas en un sitio más hogareño y 
encantador como es Lérida. 
Resources images carnival 
SECTION/BLOC 5                                         ADVENTURE 
EXT. SORT / MORNING 
Resources images, Sort. 
Off: Ya hemos hecho muchas cosas en Lérida, hemos 
visitado monumentos, hemos paseado por las calles 
principales, hemos disfrutado de los mejores espacios 
naturales y hemos vivido una fiesta popular, y otro de los 
muchos encantos de esta provincia es hacer turismo rural 
en los pueblos que la rodean. Como por ejemplo el 
municipio de Sort. 
Reporter next to the river. Static shot. 
Sort es conocida por ser la capital de los deportes de 
aventura. Donde tenemos un abanico de actividades de 
naturaleza y aventura exagerado. Podemos practicar 
rafting, puenting, escalada, alpinismo o esquí.  
Resources images, the river. 
EXT. PORT AINÉ / MORNING 
Resources images, sky station. 
Reporter in the middle the sky station. Static shot. 
Bueno, después de un gran día esquiando, lo que nos 
apetece es hacer un buen Cacaolat caliente. 
Resources images, sky station. 
Off: ah! Se me olvidaba, despedirnos de todos vosotros, 
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Appendix X. Barcelona literary script. 
SECTION/BLOC 1          PRESENTATION 
EXT. PLAÇA CATALUNYA / MORNING 
Reporter in the middle of plaça catalunya. Static shot 
Hola soy Noelia y voy a ser vuestra guía en Barcelona. 
Resource images, the plaça catalunya and surroundings.  
Nos encontramos en el lugar de quedada de todos los 
jóvenes, justo en medio de Plaza Cataluña. ¿Y por qué 
hemos elegido este lugar? Pues porqué aquí se pueden 
hacer muchísimas cosas, un buen paseo, ir de compras, 
comer, reír, etc. 
 Resource images 
SECTION/BLOC 2                              VISIT 
EXT. PASSEIG DE GRÀCIA / MORNING 
Reporter walking in passeig de gràcia. Tracking shot. 
Ya sabemos que a todos los jóvenes nos gusta salir, 
pasárnoslo bien y demás pero siempre hay que tener un 
poquito de culturilla en cuanto al valor histórico-
monumental y artístico de Barcelona.  Así que para que 
os hagáis una idea vamos a hacer un pequeño resumen.  
EXT. CASA BATLLÓ / MORNING 
Reporter in front of the casa Batlló. Panoramic shot (from top to bottom). 
Para los amantes de Gaudí, la casa Batlló. 
EXT. SAGRADA FAMILIA / MORNING 
Reporter in front of Sagrada Familia. Panoramic shot (from top to bottom). 
La sagrada Familia. 
EXT. PARC GÜELL / MORNING 
Reporter in front of Parc Güell. Panoramic shot (from top to bottom). 
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EXT. CAMP NOU / MORNING 
Reporter in front of Camp Nou. Panoramic shot (from top to bottom). 
  Para los forofos del futbol 
EXT. BARCELONA CATHEDRAL / MORNING 
Reporter in front of Barcelona Cathedral. Panoramic shot (from top to bottom). 
  Para los románticos 
EXT. COLÓN / MORNING 
Reporter in front of Colón. Panoramic shot (zoom in). 
  Y para los más aventureros 
SECTION/BLOC 3            GASTRONOMY 
EXT. BOQUERIA / MORNING 
Resource images. 
Reporter in front of the Boqueria. Static shot. 
Después de patear tanto y de tanta visita la barriga 
empieza a sonar así que si quieres encontrar cualquier 
tipo de producto, de cualquier nacionalidad... no te 
pierdas entrar en la Boqueria. 
INT. BOQUERIA / MORNING 
Resource images, the reporter in site the Boqueria and the foodstuff. 
SECTION/BLOC 4                          DAYTIME LEISURE 
EXT. PORTAL DEL ÁNGEL / AFTERNOON 
Reporter in the middle of the Portal del Ángel. Tracking shot. 
Y para bajar la comida y relajarnos un poco lo ideal es 
dar un paseito por la Rambla, aprovechar y ir de compras 
y acabar en el puerto.  
EXT.  CARRER PETRITXOL / AFTERNOON 
Reporter walking in Petritxol street. Tracking shot. 
Una comida imprescindible para un barcelonés es la 
merienda y que mejor merienda que unos buenos churros 
con chocolate. Y que mejor sitio que la calle Petritxol 
donde encontramos las granjas más famosas de 
Barcelona, como Dulcinea. 
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INT. DULCINEA / AFTERNOON 
Reporter insite the Dulcinea. Static shot. 
Ya hemos pedido y tenemos chocolate a la taza y 
chocolate francés, churros y melindro catalán. El sitio 
está muy bien conservado. 
Images resource. 
SECTION/BLOC 4                                         NIGHTLIFE 
INT. UNDERGROUND / NIGHT 
Reporter inside the Barcelona underground. Resource images. 
EXT. OVELLA NEGRA / NIGHT 
Reporter in front of ovella negra. Static shot. 
Uno de los lugares favoritos y más céntricos para tomar 
algo, y que a mi personalmente me encanta, es la Ovella 
Negra. Así que entremos 
INT. OVELLA NEGRA / NIGHT 
Resource images. 
Reporter insite the ovella negra. Static shot. 
Como podeis ver es un lugar muy medieval con grandes 
bebidas y a buen precio, lo ideal para darle mambo al 
cuerpo. 
Resource images. 
EXT. PLAÇA REIAL / NIGHT 
Reporter in the middle of the plaça reial. Static shot. 
Aunque si quieres que te de el aire siempre podemos 
tomar algo en la Plaça Reial, aqui estamos rodeados de 
restuarantes, discotecas y locales, vamos, que siempre 
hay ambientillo.  
Resource images. 
EXT. PORT OLIMPIC / NIGHT 
Resource images, clubs, and people. 
Reporter in front of a club. Static shot. 
Barcelona es la ciudad perfecta para hacer amigos. 
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Resource images. 
Reporter in front of a club. Static shot. 
Ahora nos encontramos en el Puerto Olímpico de 
Barcelona. Bueno ya veis que hay gente de muchos 
lugares, con diferentes estilos de música para el gusto de 
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Appendix XI. Gerona literary script. 
SECTION/BLOC 1          PRESENTATION 
EXT. CALL JUEU / MORNING 
Reporter in the middle of call jueu. Static shot. 
Hola soy Samanta y voy a ser vuestra guía en Gerona 
Resource images, park and surroundings.  
EXT. BRIDGE CASAS COLGANTES / MORNING 
Reporter in the middle of the bridge. Panoramic shot (from left to right). 
Nos encontramos en las casas colgantes de Gerona. Uno 
de los lugares con más atractivo de la ciudad. Podemos ver 
centenares de casas suspendidas sobre el río, cada una con 
una forma y color diferente. Es una imagen realmente 
bonita y la más representativa en guías, postales e 
información sobre Gerona. 
Además en esta zona también se tiene que visitar el puente 
del creador de la Torre Eiffel, Gustav Eiffel.   
Resource images, bridge. 
SECTION/BLOC 2                              VISIT 
EXT. GERONA CATHEDRAL / MORNING 
Reporter in front of Gerona Cathedral. Static shot - Zoom to the stairs. 
Y uno de los puntos neurálgicos de la ciudad es la 
Catedral de Santa María, con la nave gótica más ancha del 
mundo entero. Sisi, con una anchura total de 22’98 m, ni 
más ni menos.  
EXT. SAN FÉLIX CHURCH / MORNING 
Reporter in front of a church. Panoramic shot (from top to bottom). 
También es importante la iglesia de San Félix ya que en su 
interior encontramos la capilla de San Narciso que es el 
patrón de la ciudad. Y según la leyenda, Narciso protegió 
Gerona de la invasión francesa ya que cuando el Rey 
francés quería invadir Gerona abrió la tumba de San 
Narciso, salieron tantas moscas de dentro que llegaron a 
matar al Rey y de aquí viene la famosa expresión en 
España de “por si las moscas” que se refiere a que por si 
acaso es mejor a veces no hacer ciertas cosas. 
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Resource images. 
SECTION/BLOC 3            GASTRONOMY 
EXT. PLAÇA INDEPENDENCIA / MORNING 
Reporter walking in plaça Independencia. Tracking shot. 
A mí siempre me gusta ir a la zona comercial pero de 
camino pasamos por la Plaza de la independencia y tengo 
hambre y hay buenas terrazas y buen ambiente, así que 
vamos a comer. 
INT. KONIC / MORNING 
Reporter insite the Konic. Static plan. 
Estamos en el König y vamos a probar las mejores bravas 
de esta zona según dicen los jóvenes gerundenses 
EXT.  CARRER SANTA CLARA / AFTERNOON 
Resource images. 
Reporter walking in Santa Clara street. Tracking shot. 
Para los que vengais por la Primavera o Verano y os 
apetezca un buen helado no podeis olvidaros de venir a 
Rocambolesc, una encantadora tienda, diseñada al estilo 
Willy Wonca donde encontrareis helados que no os 
dejaran indiferente. Des de los típcos cucuruchos, pasando 
por las tarrinas hasta los innovadores bollitos o 
magdalenas de helado. Además, otra razón para 
garantizaros de que vale la pena es que el hermano del 
dueño tiene uno de los mejores restaurantes del mundo. 
Resource images. 
 
EXT. LEONA / AFTERNOON 
Reporter in front of the Leona de Gerona. Static shot (zoom in) 
Y, por último, no podemos irnos de Gerona sin besarle el 
culo a esta guapetona Leona. 
SECTION/BLOC 4                          DAYTIME LEISURE 
EXT. SANT MARTÍ DE EMPÚRIES / MORNING 
Resource images, Sant Martí de Empúries. 
Reporter walking in street. Tracking shot. 
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Gerona tiene diferentes municipios y pueblos con 
maravillosas playas y un remarcado estilo rural. Algunos 
de los más conocidos son Sant Martí de Empúries, que es 
dónde nos encontramos ahora. 
Resource images. 
Reporter walking in monument area. Static shot. 
Sant Martí de Empúries, también és un lugar conocido por 
ser el sitio donde embarcaron por primera vez los griegos 
en toda la península ibérica. Y a parte de esto, Empúrias 
también es conocida por las Olímpiadas del 92 en 
Barcelona donde su llama olímpica llegó des de estas 
costas y este es un monumento que representa la historia.  
Resource images. 
Reporter in the middle of Camí de Ronda. Static shot (zoom in). 
Pero uno de los mayores y más bonitos atractivos 
turísticos de la provincia de Gerona es la tan conocida 
Costa Brava. Y que mejor forma de conocerla que 
siguiendo el Camino de Ronda, una ruta de más de 100 km 
entre calas, que une el municipio de Portbou, situado al 
norte de la provincia con el municipio de Lloret de Mar 
situado ya en la parte sur de Gerona.   
De momento nosotros nos encontramos en Sant Martí 
d’Empúries, un punto bastante central de esta ruta. Pero en 
un abrir y cerrar de ojos podemos ir a parar a la otra punta.  
(Reporter disappears). 
EXT. TORRE VALENTINA / MORNING 
(Reporter appears). 
Reporter in the middle of Camí de Ronda. Static shot – (zoom out). 
 
 Pero si me he cambiado de ropa y todo! Bueno estamos 
aquí en Torre Valentina, otro de los puntos del camino de 
Ronda. Para mí es el mejor por sus playas, las olas, el agua 
cristalina, etc. Pero igualmente os recomiendo hacer el 
camino de Ronda completo. 
Resource images. 
EXT. PALAMÓS / MORNING 
Resource images. 
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Reporter in Palamós beach. Static shot. 
Palamós es conocida por ser una ciudad pescadora y por 
tener las mejores y riquísimas gambas de Cataluña, que 
viven a unos 400 m de profundidad. 
Resource images. 
SECTION/BLOC 4                                         NIGHTLIFE 
EXT. PLATJA D’ARO / NIGHT 
Reporter in front of a club. Static shot. 
Uno de los mejores lugares para salir de fiesta en Gerona 
es, sin duda, Playa de Aro. La noche aquí tiene mucha 
fama por la infinidad de locales que hay y la variedad que 
ofrecen. Playa de Aro siempre ha destacado por tener un 
ambiente joven y fresco así que si queréis disfrutar de una 
noche legendaria ya sabéis dónde venir, os queda de tarea 
pendiente. 
Resource images. Clubs. 
Reporter in front of a club. Static shot. 
Bueno, acabamos de salir de la fiesta, vaya festival, son 
las 5 de la mañana y no he dormido nada. El sol ya está 
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Appendix XII. Tarragona literary script. 
SECTION/BLOC 1          PRESENTATION 
EXT. TARRAGONA SCENIC OVERLOOK / MORNING 
Reporter in the scenic overlook of Tarragonaa. Static shot. 
Hola soy Noelia y voy a ser vuestra guía en Tarragona 
Resource images, park and surroundings.  
EXT. BALCÓ DEL MEDITERRANI / MORNING 
Reporter in front of the balcony. Static shot. 
Nos encontramos en el balcón del Mediterráneo, un 
acantilado de 23 metros de altura, muy cerca de la Rambla 
Nova de Tarragona. Como podéis ver es un sitio con unas 
vistas impresionantes que te dejan sin habla. Podemos ver 
la inmensidad del mar mediterráneo des de esta 
maravillosa playa del Milagro. Y si tocas la barandilla 
dicen que trae buena suerte! No está permitido que nadie 
haga todo este paseo y se vaya sin tocar hierro!  
Resource images, rambla. 
SECTION/BLOC 2                              VISIT 
EXT.  CARRER MAJOR  / MORNING 
Reporter walking in Major street. Tracking shot. 
El origen de Tarragona se remonta a la antigua Tarraco 
romana y ha sido declarada Patrimonio de la Humanidad 
por la UNESCO y por este mismo motivo es también de 
gran atracción turística por su historia, por el clima y por 
sus playas. 
Resource images. 
EXT. TARRAGONA CATHEDRAL / MORNING 
Resource images of Tarragona Cathedral.  
Off: Ya hemos llegado a la Catedral, construida en el siglo 
XII justo en la transición del estilo románico al gótico. 
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INT. TARRAGONA CATHEDRAL / MORNING 
Resource images, inside of Tarragona Cathedral.  
Off: Tiene unos vitrales muy bonitos y el interior aún es 
más espectacular. 
EXT. CARRER PARE IGLESIAS / MORNING 
Reporter in the middle of Pare Iglesias street. Static shot. 
Una vez visitada la catedral, nos dirigimos al centro 
histórico de Tarragona, dónde encontraremos la muralla 
romana, el anfiteatro y el gran circo romano. 
Resource images. 
EXT. RAMBLA VELLA / MORNING 
Resource images. Rambla Vella. 
Off: La muralla es la construcción más antigua de la 
ciudad y rodea todo el casco antiguo 
EXT. ROMAN CIRCUS / MORNING 
Resource images. Roman circus 
Off: El Circo romano de Tarragona está entre los mejor 
conservados de Occidente, a pesar de que la mayor parte 
de su estructura sigue oculta bajo viejos edificios del siglo 
XIX. 
EXT. ROMAN AMPHITHEATRE / MORNING 
Resource images, Roman amphitheatre. 
Off: Por otro lado, el Anfiteatro fue un lugar dedicado al 
combate entre gladiadores tiempo atrás. Y hoy en día, una 
vez al año se hacen representaciones de luchas para 
mostrar cómo era la vida en Tárraco 
EXT. PLAÇA DE LA FONT / MORNING 
Resource images. Plaça de la Font. 
Off: Y ya por último, tenemos la Plaça de la Font, la plaza 
donde se encuentra el Ayuntamiento. Actualmente está 
considerado el centro de ocio tanto diurno como nocturno. 
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EXT. PLAÇA PRIM, REUS / MORNING 
Reporter in the middle of Plaça Prim. Static shot. 
Nos encontramos en la segunda ciudad más grande 
después de Tarragona, estamos en Reus. Si ya estás 
cansado del resto de actividades y aún no has ido se 
shopping vente. Te vas a encontrar los mejores comercios 
bien cerca. Además también podrás disfrutar de la ruta 
modernista. 
SECTION/BLOC 3            GASTRONOMY 
EXT. LIZARRAN REUS/ MORNING 
Reporter in front of the Lizarran restaurant. Static shot. 
Bueno chicos, después de todas las actividades, me está 
entrando hambre. En esta zona lo más habitual es ir de 
tapeo. Estamos en el Lizarran uno de los mejores sitios 
para ir de tapas, vamos dentro! 
INT. LIZARRAN REUS/ MORNING 
Reporter inside Lizarran restaurant + Resource images. 
SECTION/BLOC 4                          DAYTIME LEISURE 
EXT. SALOU FOUNTAIN / MORNING 
Reporter in front of the Salou fountain. Static shot. 
Ahora ya hemos visto la capital pero si venís a Tarragona, 
tenéis espíritu joven y ganas de pasarlo bien tenéis que 
pasaros por Salou. Si no venís no os lo perdonaré. ¿Y por 
qué no? ¿Qué tiene Salou?  
Resources images. 
Reporter in the middle of the Plaça de las Comunidades Autónomas. 
Pues es sin duda una de las destinaciones de vacaciones 
más solicitadas, por la playa, la comida, la fiesta y el buen 
clima casi durante todo el año. Se dice que tiene las 
temporadas turísticas más largas de Cataluña. 
Reporter walking in Passeig maritim. Tracking shot. 
Nos encontramos caminando por el paseo Marítimo, esto 
en verano está a petar, con lo ancho que es… en verano 
parece diminuto de tanta gente que hay. Igualmente hay 
que tener cuidado porqué los turistas se vuelven locos 
aquí! Pero si te gusta la fiesta, es el lugar perfecto! 
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Resources images. 
EXT. CAMBRILS (OLT TOWN) / MORNING 
Reporter in the old town of Cambrils. Static shot. 
Si estás cansado de tanta fiesta y quieres un sitio más 
familiar y tranquilo, ven a Cambrils.  
Es cierto que Cambrils es conocido por ser un territorio 
costero pero también esconde un bonito casco antiguo, que 
contrasta mucho con todo el ambiente marítimo. 
Resources images. 
Reporter in Passeig Marítim. Static shot. 
Pero si lo que quieres es salir a tomar algo con un 
ambiente más relajado después de un gran día de resaca… 
tal vez te aconsejo ir a Cambrils. Tiene un bonito paseo, 
muchos restaurantes y cuando llega la noche la imagen es 
inmejorable. 
Resources images. 
SECTION/BLOC 4                                         NIGHTLIFE 
EXT. SALOU / NIGHT 
Reporter in front of a club. Static shot. 
Estamos en Salou y es de noche, para vivir la gran fiesta. 
Estamos en el Kiss una de las discotecas más famosas de 
Salou. Si no tienes tu entrada para el Salou fest, 
comprála y ven a divertirte. 
Resource images. Clubs. 
 
SECTION/BLOC 5                                         AVENTURA 
EXT. PORT AVENTURA SALOU/ MORNING 
Reporter in front of the Port Aventura. Static shot. 
Y ahora viene lo más emocionante! Vamos a entrar en el 
Port Aventura! Seguro que sabéis de que estoy hablando, 
del parque temático más visitado de España y el sexto de 
Europa. Es todo un resort, con el parque de atracciones, 
otro parque acuático, hoteles, restaurantes y mucho más! 
Y lo que hace gracia es que está ambientado siguiendo 
diferentes temáticas. Tenemos China, México, el 
Mediterráneo y muchas más. Pues aquí me despido de 
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vosotros, espero que con estas imágenes que vais a ver os 
entren ganas de venir. 
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DESCRIPTION DIALOGUE MUSIC CHYRONS “” 
No. Type of shots 
OPEN 
1 American shot Lérida river Hola soy Anna y voy a ser 
vuestra guía en Lérida 
 
 
Anna Casals 00:00 
– 
00:04 
2 Panoramic 180º 
(from left to 
right) 
Lérida river - Konsumproduk









3 Full shot  Lérida river walk - Konsumproduk
t – Copas en 
 00:07 
– 
40  Catalonia’s Life - Appendix 
  
(low angle shot) cullera 00:10 
4 Full shots + close 
up shots  
Lérida river - Konsumproduk





5 Médium shot Anna in Campos Elíseos park ¿Que tiene de especial Lérida?   00:17 
– 
00:20 
6 Extreme full shot 
+ full shots  
Campos Elíseos park Off: pues que es una ciudad 
cultural con bonitos y 
encantadores espacios naturales 
para gente romántica, para los 
amantes de la naturaleza, para los 
que necesitan relajarse y estar 
tranquilos, Lérida es la mejor 
opción 
Konsumproduk







7 Médium tracking 
shot 
 
Anna in Campos Elíseos park 
Por este mismo motivo estamos 
aquí en el Parque de los Campos 
Elíseos, un parque de estilo 
francés ideal para un día soleado, 
para pasear o lo que se quiera 
hacer en un parque, os dejo volar 
vuestra imaginación 
Konsumproduk




8 Full shots   Campos Elíseos park  Konsumproduk  00:42 
– 
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+ close up shots t – Você gosta 00:50 
9 American shot  
(low angle shot) 
Anna in a gazebo (Campos 
Elíseos park) 
Y un consejo para tener tiempo 
de visitar toda la ciudad es 
importante no apalancarse en un 
mismo lugar más de una hora. 
Konsumproduk




10 Panoramic plan 
(from top to 
bottom) + 
american shot 
Cathedral square Nos encontramos en la Plaza de 
la Catedral de Lérida, justo en el 
eje comercial de esta ciudad y 
justo enfrente de este maravilloso 
monumento barroco del siglo 
XVIII, la Catedral Nueva de 
Lérida o como dirían los 
catalanes, de Lleida.  





11 Zoom in Inside the cathedral  La barca de sua 








La barca de sua 




13 Full shot  Cavallers street   Carrer 01:25 
– 
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(high-angle shot) Cavallers 01:32 
14 American shot Major street Aunque creemos que en el casco 
antiguo solo se sirve para visitar 
esta muy equivocado ya que 
tambien consta de muchas calles 
con tiendas y para los que no 
pueden viajar sin comprar, este es 
el lugar idóneo 
La barca de sua 
– Ni pensarte 
Carrer Major 01:32 
– 
01:43 
15 Full shot Major street  La barca de sua 




16 Close up shots La seu vella Y por último, para hacer la foto 
clave del viaje, tenéis que subir, 
andando, por esta misma calle 
hasta la Seu Vella, la antigua 
catedral de Lérida y el sitio más 
representativo de la ciudad 
 La seu vella 01:49 
– 
01:59 
17 Full shots  
+ close up shots + 
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shot paciencia 02:08 
19 Full shots 
+ médium shots 






20 Full shot  
 





21 Mediu shot Anna in Mitjana park Después de un día lleno de 
subidas y bajadas, y subidas y 
más bajadas, lo que más apetece 
es comer. Y una de las mejores 
opciones es comprar unos 
bocadillos y hacer un picnic en 
un lugar tan maravilloso como 
este 
  02:21 
– 
02:32 
22 Full shot  
(high-angle shot) 
Sandwiches and Picnic 
(Mitjana park) 





23 Full shots  
+ close up shots 
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24 Médium shot Anna in the bridge Y si te quieres distraer un poco y 
tienes la gran suerte, como 
nosotras, de venir en unas fechas 
de celebración, la diversión la 
tienes asegurada 
  03:01 
– 
03:08 









26 Full shots + 
zooms 
Carnival atmosphere    03:12 
– 
03:32 
27 American shot Anna in the carnival Estamos en medio del Carnaval 
de Lérida y aunque creamos que 
esta clase de fiestas son más 
espectaculares en las grandes 
ciudades, a veces son mas 
encantadoras pasarlas en un sitio 
más hogareño y encantador como 
es Lérida 
 
  03:32 
– 
03:44 
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28 Full shots, close 
up shots + 
médium shots 
Carnival floats and people 
atmosphere 
   03:44 
– 
04:26 
29 Full shot  
 
Sort Off: Ya hemos hecho muchas 
cosas en Lérida 
Konsumproduk




30 Full shot  
(low angle shot) 
Sort church Off: hemos visitado 
monumentos, hemos paseado por 
las calles principales 
Konsumproduk




31 Extreme close up 
shots + close up 
shots 
Sort shoops Off: hemos disfrutado de los 
mejores espacios naturales y 
hemos vivido una fiesta popular y 










32 Traking shot Sort town Off: es hacer turismo rural en los 
pueblos que la rodean. Como por 
ejemplo el municipio de Sort 
Konsumproduk
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33 American shot Anna in Sort river  Sort es conocida por ser la capital 
de los deportes de aventura. 
Donde tenemos un abanico de 
actividades de naturaleza y 
aventura exagerado.  
Podemos practicar rafting, 
puenting, escalada, alpinismo o 
esqui 
 
 Rio de Sort 04:46 
– 
05:06 
34 Full shot  
 
Men with Kayak    05:06 
– 
05:10 
35 Panoramic - close 
up shots 
Men with Kayak in the river    05:10 
– 
05:27 
36 Full shot  
 (car) 
Road to the sky station    05:27 
– 
05:35 
37 Extreme full shot Sky station in chairlifts  Tobu seven – 
The grefg 
Port Ainé 05:35 
– 
05:39 
38 Full shots + close Sky station (chairlifts and  Tobu seven –  05:39 
– 
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up shots + 
panoramic shot 
ambience) The grefg 06:10 
39 Médium shot Anna in sky station Bueno, después de un gran día 
esquiando, lo que nos apetece es 
hacer un buen Cacaolat caliente 
  06:10 
– 
06:15 
40 Full shot tracking Sky station Off: ah! Se me olvidaba, 
despedirnos de todos vosotros, os 
esperamos! 
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1 American shot Noelia’s presentation in Plaça 
de Catalunya 
Hola soy Noelia y voy a ser 







2 Full shot Statue Plaça de Catalunya  Konsumproduk




 Medium Plaça de Catalunya -   00:07 
– 
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3 panoramic shot  00:10 
4 Medium shot Café Zúrich (Catalunya 
square) 
Nos encontramos en el lugar de 
quedada de todos los jóvenes, 
justo en medio de Plaza Cataluña. 
¿Y por qué hemos elegido este 
lugar? Pues porqué aquí se pueden 
hacer muchísimas cosas, un buen 
paseo, ir de compras, comer, reír, 
etc. 
 Zurich café 00:10 
– 
00:26 
5 Full shot Child and doves in Plaça de 
Catalunya 
   00:26 
– 
00:29 
6 Medium shot Bikes Bicing    00:29 
– 
00:31 
7 Medium tracking 
shot 
Via Laietana + Passeig de 
Gracia 
 
Ya sabemos que a todos los 
jóvenes nos gusta salir, pasárnoslo 
bien y demás pero siempre hay 
que tener un poquito de culturilla 
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en cuanto al valor histórico-
monumental y artístico de 
Barcelona.  Así que para que os 
hagáis una idea vamos a hacer un 
pequeño resumen 
8 Medium shot + 
vertical 
panoramic shot 
Casa Batlló Para los amantes de Gaudí Casa 
Batlló 
Konsumproduk
t – Copas en 
cullera 
Casa Batlló 00:54 
– 
01:04 
9 Medium shot + 
vertical 
panoramic shot 
Sagrada Familia La sagrada familia Konsumproduk







10 Medium shot Parc güell Y el parc güell Konsumproduk
t – Copas en 
cullera 
Parc güell 01:11 
– 
01:17 
11 Medium shot Barça’s field Para los forofos del futbol el 
campo del Barça 
 
Konsumproduk
t – Copas en 
cullera 
Camp Nou 01:17 
– 
01:21 




panoramic shot + 
Medium shot 






13 Medium shot + 
zoom in 





14 Close up shot Boqueria market    01:32 
– 
01:34 
15 Extreme close up 
shot 
Boqueria market shops Después de patear tanto y de tanta 
visita la barriga empieza a sonar 
así que si quieres encontrar 
cualquier tipo de producto, de 
cualquier nacionalidad... no te 
pierdas entrar en la Boquería. 
 
Freak 
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16 Close up shot Noelia in the Boqueria market Tiene más de 2500 metros 
cuadrados y 300 puestos de 
comida. 
Freak 







17 Extreme close up 
shot + Close up 
shots 
Boqueria market shops  Freak 





18 Medium shot Noelia buying food in a shop  Freak 





19 Extreme close up 
shot 
Boqueria market shops  Freak 















21 Extreme close up Boqueria’s food  Freak  02:40 
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22 Tracking shot Following Noelia in the 
Boqueria market 
 Freak 





23 Tracking shot Following Noelia in Portal de 
l’Ángel 
Y para bajar la comida y 
relajarnos un poco lo ideal es dar 
un paseíto por la Rambla, 
aprovechar e ir de compras y 
acabar en el puerto. 
  02:57 
– 
03:07 





25 Full shot Las Ramblas  Kevin Macleod 
– As I figure 
Las Ramblas 03:12 
– 
03:18 
26 Full shot Barcelona’s harbor  Kevin Macleod 









27 Close up shot Placard of Calle Petritxol  Kevin Macleod 




28 Tracking shot Following Noelia in Calle 
Petritxol 
 
Una comida imprescindible para 
un barcelonés es la merienda y 
que mejor merienda que unos 
buenos churros con chocolate. Y 
que mejor sitio que la calle 
Petritxol donde encontramos las 
granjas más famosas de 
Barcelona, como Dulcinea. 
Kevin Macleod 






29 Extreme close up 
shot 
Showcase of Dulcinea  Kevin Macleod 




30 Extreme close up 
shots + Medium 
Dulcinea 
(reportera comiendo el 
Ya hemos pedido y tenemos 
chocolate a la taza y chocolate 
Kevin Macleod 
– As I figure 
Dulcinea 03:58 
– 
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shots chocolate) francés, churros y melindro 
catalán. El sitio está muy bien 
Kevin Macleod – As I figure 
conservado. 
04:27 
31 Medium shot Noelia going out of Dulcinea  Kevin Macleod 




32 Close up shots + 
Extreme close up 
shots 
Subway (Noelia buying some 
ticket) 







33 Full shots + 
Medium shots 
Metro 
(Noelia getting into the 
subway) 
 Limbo Deluxe 
- Subela 
Barcelona 







34 Medium shots + 
Full shots 
The metro arrives, Noelia get 
into the metro. 
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35 Full shot Ramblas at night, ambiance  
 
 
 Las Ramblas 05:10 
– 
05:15 
36 Full shot Noelia outside Ovella Negra Uno de los lugares favoritos y 
más céntricos para tomar algo, y 
que a mí personalmente me 
encanta, es la Ovella Negra. Así 
que entremos 
Douet Mxence 
- The maid 




37 Full shot Noelia get into Ovella Negra  Douet Mxence 
- The maid 




38 Medium shost + 
Close up shots 
Interior of Ovella negra and 
ambiance 
 Douet Mxence 
- The maid 
behind the bar 
Ovella Negra 05:30 
– 
05:45 
39 Medium shot Noelia and friends at Ovella 
Negra 
Como podéis ver es un lugar muy 
medieval con grandes bebidas y a 
buen precio, lo ideal para darle 
  05:45 
– 
06:02 
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mambo al cuerpo 
40 Medium shot Noelia in Plaça Reial Aunque si quieres que te del aire 
siempre podemos tomar algo en la 
Plaza Real, aquí estamos rodeados 
de restaurantes, discotecas y 
locales, vamos, que siempre hay 
ambientillo 
 
  06:02 
– 
06:14 
41 Full shots Ambiance Plaça Reial  Mnage Quad - 
Lose the box 
Plaça Reial 06:14 
– 
06:19 
42 Full shot Puerto Olímpico ambiance  
 
 
  06:19 
– 
06:23 
43 Medium shot Noelia in Puerto Olímpico 
interview with somebody 
Barcelona es la ciudad perfecta 
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44 Close up shots Ambiance Puerto Olímpico  
 
 
  07:05 
– 
07:15 
45 Medium shot Noelia in Puerto Olímpico Ahora nos encontramos en el 
Puerto Olímpico de Barcelona. 
Bueno ya veis que hay gente de 
muchos lugares, con diferentes 
estilos de música para el gusto de 
todos. Y esto es un día redondo en 
Barcelona 
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1 Medium shot Samanta’s presentation Hola soy Samanta y voy a ser vuestra 








Full shot s+ Close 
up shots 
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3 Medium shot Samanta in Puentes 
Colgantes 
Nos encontramos en las casas colgantes 
de Gerona. Uno de los lugares con más 
atractivo de la ciudad. Podemos ver 
centenares de casas suspendidas sobre 
el río, cada una con una forma y color 
diferente. Es una imagen realmente 
bonita y la más representativa en guías, 
postales e información sobre Gerona. 
Además en esta zona también se tiene 
que visitar el puente del creador de la 






4 Full shot Eiffel’s bridge  Misiaczek - 
Aline 
Puente Eiffel 00:44 
– 
00:47 
5 Full shot Rambla de la Llibertat  Misiaczek - 
Aline 
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6 Vertical 
panoramic shot 
Samanta in the Cathedral 
of Santa María 
Y uno de los puntos neurálgicos de la 
ciudad es la Catedral de Santa María, 
con la nave gótica más ancha del 
mundo entero. Si, si, con una anchura 






7 Full shots Cathedral of Santa María 
interior and exterior 







Samanta in church of San 
Félix 
También es importante la iglesia de San 
Félix ya que en su interior encontramos 
la capilla de San Narciso que es el 
patrón de la ciudad. Y según la leyenda, 
Narciso protegió Gerona de la invasión 
francesa ya que cuando el Rey francés 
quería invadir Gerona abrió la tumba de 
San Narciso, salieron tantas moscas de 
dentro que llegaron a matar al Rey y de 
aquí viene la famosa expresión en 
España de “por si las moscas” que se 
refiere a que por si acaso es mejor a 
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veces no hacer ciertas cosas. 
9 Low level full 
shot 





10 Medium shot Following Samanta in 
Plaça de la 
independencia 
A mí siempre me gusta ir a la zona 
comercial pero de camino pasamos por 
la Plaza de la independencia y tengo 
hambre y hay buenas terrazas y buen 
ambiente, así que vamos a comer. 
The Polish 
ambassador 
– Sonido del 
sol 





11 Medium shot Samanta at König’s 
restaurant 
Estamos en el König y vamos a probar 
las mejores bravas de esta zona según 
dicen los jóvenes gerundenses 
 
 König 02:30 
– 
02:47 
12 Full shots Santa Clara Street and 
shops 
 Konsumprod
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13 Medium shot Following Samanta in 
Santa Clara Street 
arriving at Rocambolesc 
Para los que vengáis por la primavera o 
verano y os apetezca un buen helado no 
podéis olvidaros de venir a 
Rocambolesc, una encantadora tienda, 
diseñada al estilo Willy Wonka donde 
encontrareis helados que no os dejaran 
indiferente. Des de los típicos 
cucuruchos, pasando por las tarrinas 
hasta los innovadores bollitos o 
magdalenas de helado. Además, otra 
razón para garantizaros de que vale la 
pena es que el hermano del dueño tiene 
uno de los mejores restaurantes del 
mundo. 
Konsumprod





14 Close up shots + 
Extreme close up 
shots 
Interior of Rocambolesc  Konsumprod





15 Medium shot to 
Full shot 
Samanta in la Leona de 
Gerona 
Y, por último, no podemos irnos de 
Gerona sin besarle el culo a esta 
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guapetona Leona. 03:47 
16 Medium shots, 
Full shots + Close 
up shots 
Following Samanta in 
Sant Martí d’Empúries 
and images of the place 
Gerona tiene diferentes municipios y 
pueblos con maravillosas playas y un 
remarcado estilo rural. Algunos de los 
más conocidos son Sant Martí de 












Sea (Sant Martí 
d’Empúries coast) 






18 Full shot Samanta in the 
monument of olimpiadas 
(Sant Martí d’Empúries) 
Y aparte de esto, Empúries también es 
conocida por las Olimpiadas del 92 en 
Barcelona donde su llama olímpica 
llegó des de estas costas y este es un 








19 Full shot Coast (Sant Martí 
d’Empúries) 
   04:46 
– 
04:48 
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20 Medium shot to 
Close up shot 
Samanta in camino de 
Ronda (Sant Martí 
d’Empúries) 
Pero uno de los mayores y más bonitos 
atractivos turísticos de la provincia de 
Gerona es la tan conocida Costa Brava. 
Y que mejor forma de conocerla que 
siguiendo el Camino de Ronda, una ruta 
de más de 100 km entre calas, que une 
el municipio de Portbou, situado al 
norte de la provincia con el municipio 
de Lloret de Mar situado ya en la parte 
sur de Gerona. 
De momento nosotros nos encontramos 
en Sant Martí d’Empúries, un punto 
bastante central de esta ruta. Pero en un 
abrir y cerrar de ojos podemos ir a parar 
a la otra punta. 
Tobu Seven 








21 Close up shot to 
Medium shot 
Samanta in camino de 
Ronda (Torre Valentina) 
Pero si me he cambiado de ropa y todo! 
Bueno estamos aquí en Torre Valentina, 
otro de los puntos del camino de 
Ronda. Para mí es el mejor por sus 
playas, las olas, el agua cristalina, etc. 
Tobu Seven 
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Pero igualmente os recomiendo hacer el 
camino de Ronda completo. 
22 Full shots + Close 
up shots 
Torre Valentina , camino 
de Ronda and beach 
 Tobu Seven 









Deluxe – I 




24 American shot Samanta in Palamós Palamós es conocida por ser una ciudad 
pescadora y por tener las mejores y 
riquísimas gambas de Cataluña, que 
viven a unos 400 m de profundidad 
Limbo 
Deluxe – I 




25 Full shots + 
Extreme close up 
shots 
Beach and boats of 
Palamós 
 Limbo 
Deluxe – I 
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26 Medium tracking 
shot 
Samanta outside the 
restaurant 
A mí siempre me han dicho que antes 
de salir de fiesta hay que comer, así que 
estamos aquí para comernos una paella, 
que aunque sea de origen valenciano, 
aquí también se come mucho 
 Restaurante 





27 Close up shots + 
Extreme close up 
shots 






28 Medium shot + 
Close up shot 
Samanta at the restaurant 
showing a paella 
Ahora sí que nos vamos a comer la gran 



















Playa de Aro 07:07 
– 
07:19 
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30 Medium shot Samanta in front of Loft  
(disco of Playa de Aro) 
Uno de los mejores lugares para salir de 
fiesta en Gerona es, sin duda, Playa de 
Aro. La noche aquí tiene mucha fama 
por la infinidad de locales que hay y la 
variedad que ofrecen. Playa de Aro 
siempre ha destacado por tener un 
ambiente joven y fresco así que si 
queréis disfrutar de una noche 
legendaria ya sabéis dónde venir, os 











31 Full shots + Close 
up shots 
Interior of Loft, 
ambiance 








32 Full shots, Close 
up shots + 
Extreme close up 
shots 
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33 Full shots, Close 
up shots + 
Extreme close up 
shots 













34 Medium shot Samanta saying goodbye 
in Playa de Aro 
Bueno, acabamos de salir de la fiesta, 
vaya festival, son las 5 de la mañana y 
no he dormido nada. El sol ya está 
saliendo y la fiesta aquí no acaba nunca. 
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1 Medium shot Noelia’s presentation Hola soy Noelia y voy a ser vuestra 
guía en Tarragona 





Full shot Tarragona Beach  Bayou Satak of 













3 American shot Noelia in the balcón del 
Mediterráneo 
Nos encontramos en el balcón del 
Mediterráneo, un acantilado de 23 
metros de altura, muy cerca de la 
Rambla Nova de Tarragona. Como 
podéis ver es un sitio con unas vistas 
impresionantes que te dejan sin 
habla. Podemos ver la inmensidad 
del mar mediterráneo des de esta 
maravillosa playa del Milagro. Y si 
tocas la barandilla dicen que trae 
buena suerte! No está permitido que 
nadie haga todo este paseo y se vaya 
sin tocar hierro! 
Bayou Satak of 







4 Full shot + 
Extreme close 
up shots 
Rambla Nova   Konsumprodukt 
– Gracita y tu 
Rambla Nova 00:38 
– 
00:48 
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5 Tracking 
médium shot 
Noelia El origen de Tarragona se remonta a 
la antigua Tárraco romana y ha sido 
declarada Patrimonio de la 
Humanidad por la UNESCO y por 
este mismo motivo es también de 
gran atracción turística por su 
historia, por el clima y por sus 
playas. 
 Carrer Major 00:48 
– 
01:01 
6 Full shot Plaza Santiago Russinyol  Donna Perra – 







7 Full shot Outsite Catedral de santa 
maria 
Off: Ya hemos llegado a la Catedral, 
construida en el siglo XII justo en la 
transición del estilo románico al 
gótico.  
Donna Perra – 







8 Close up shots + 
Extreme close 
up shots 
insite catedral Off: Tiene unos vitrales muy bonitos 
y el interior aún es más espectacular. 
Donna Perra – 
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9 Medium shot Noelia en Carrer Pare 
Iglesias 
Una vez visitada la catedral, nos 
dirigimos al centro histórico de 
Tarragona, dónde encontraremos la 
muralla romana, el anfiteatro y el 
gran circo romano 
Donna Perra – 







10 Full shot Carrer Major and Carrer de 
la Merceria 
 Donna Perra – 





11 Full shot Rambla Vella Off: La muralla es la construcción 
más antigua de la ciudad y rodea 
todo el casco antiguo 
Dona Perra – 
Pueblo duerme 
Rambla Vella 01:38 
– 
01:47 
12 Full shot Circo Romano Off: El Circo romano de Tarragona 
está entre los mejor conservados de 
Occidente, a pesar de que la mayor 
parte de su estructura sigue oculta 
bajo viejos edificios del siglo XIX 
Dona Perra – 
Pueblo duerme 
Circo Romano 01:47 
– 
01:52 
13 Full shot + 
Medium shot 
Anfiteatro Off: Por otro lado, el Anfiteatro fue 
un lugar dedicado al combate entre 
gladiadores tiempo atrás. Y hoy en 
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día, una vez al año se hacen 
representaciones de luchas para 
mostrar cómo era la vida en Tárraco 
02:02 
14 Full shot + 
Close up shots 
Plaça de la Font, terraces, 
daytime ambient 
Off: Y ya por último, tenemos la 
Plaça de la Font, la plaza donde se 
encuentra el Ayuntamiento. 
Actualmente está considerado el 
centro de ocio tanto diurno como 
nocturno. Ideal para tomar algo i 
disfrutar de la compañía de amigos o 
familiares. 
Dona Perra – 
Pueblo duerme 





15 Medium shot Noelia in Reus, plaça Prim Nos encontramos en la segunda 
ciudad más grande después de 
Tarragona, estamos en Reus. Si ya 
estás cansado del resto de actividades 
y aún no has ido se shopping vente. 
Te vas a encontrar los mejores 
comercios bien cerca. Además 
también podrás disfrutar de la ruta 
 Plaça Prim 02:17 
– 
02:41 
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modernista.  
16 Full shot + 
Close up shots 
Rambla de Reus  Konsumprodukt 







17 Medium shot 
(low-angle shot) 
Iglesia Prioral de San 
Pedro, Reus 
 Konsumprodukt 
– Copas en 
cullera 
Iglesia Prioral 




18 Medium shot Noelia in Lizarran Bueno chicos, después de todas las 
actividades, me está entrando 
hambre. En esta zona lo más habitual 
es ir de tapeo. Estamos en el Lizarran 
uno de los mejores sitios para ir de 
tapas, vamos dentro! 
 Lizarran, Reus 03:03 
– 
03:27 
19 Full shot + 
Close up shots + 
Extreme close 
up shots 
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20 Medium shot Noelia in the Font 
Lluminosa 
Ahora ya hemos visto la capital pero 
si venís a Tarragona, tenéis espíritu 
joven y ganas de pasarlo bien tenéis 
que pasaros por Salou. Si no venís no 
os lo perdonaré. ¿Y por qué no? 






21 Full shot + 
Close up shots 
Nightlife of ride and beach, 
and plaza de las 
comunidades autonomas 
Pues es sin duda una de las 
destinaciones de vacaciones más 
solicitadas, por la playa, la comida, la 
fiesta y el buen clima casi durante 
todo el año. Se dice que tiene las 
temporadas turísticas más largas de 
Cataluña 






22 Medium shot Noelia in paseo marítimo Nos encontramos caminando por el 
paseo Marítimo, esto en verano está a 
petar, con lo ancho que es… en 
verano parece diminuto de tanta 






80  Catalonia’s Life - Appendix 
  
23 Full shot Paseo Jaume I   Paseo Jaume I 04:34 
– 
04:44 
24 Full shot + 
Close up shots 





25 Medium shot Noelia in front of the Kiss 
club. 
Estamos en Salou y es de noche, para 
vivir la gran fiesta. Estamos en el 
Kiss una de las discotecas más 
famosas de Salou. Si no tienes tu 
entrada para el Salou fest, comprála y 
ven a divertirte 










27 Full shot + 
Close up shots 







Appendix XVI. Tarragona technical script 81 
28 Médium shot Noelia in old town of 
Cambrils 
Si estás cansado de tanta fiesta y 
quieres un sitio más familiar y 







29 Full shot + 
Close up shots 
Town of Cambrils, all town Es cierto que Cambrils es conocido 
por ser un territorio costero pero 
también esconde un bonito casco 
antiguo, que contrasta mucho con 
todo el ambiente marítimo. 
 Cambrils 05:49 
– 
06:01 
30 Medium shot Noelia in paseo marítimo 
de Cambrils 
Pero si lo que quieres es salir a tomar 
algo con un ambiente más relajado 
después de un gran día de resaca… 
tal vez te aconsejo ir a Cambrils. 
Tiene un bonito paseo, muchos 
restaurantes y cuando llega la noche 
la imagen es inmejorable. 
Konsumprodukt 







31 Full shot + 
Close up shots 
Nightlife in Cambrils  Konsumprodukt 
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32 Medium shot Noelia in Port Aventura ¡Ahora viene lo más emocionante! 
Estamos en el Port Aventura. Es el 
parque temático más visitado de 
España y el sexto de Europa. Hay el 
parque de atracciones, un parque 
acuático, varios hoteles, restaurantes 
y mucho más. Está ambientado según 
temáticas: China, México, el 
Mediterráneo y muchas más. Espero 
que con estas imágenes vengáis. 
 Port Aventura 06:27 
– 
07:06 
33 Full shot Port Aventura park 
entrance 












Table. XVI.I. Tarragona technical script. 
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INT / EXT MORNING / 
AFETERNOO
N /  NIGHT 
 
PROVINCE + 























































Carrers del poble, 
Taverna, 
botiga 





oPro H3 + 
suport 
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Anna Casals 1, 2, 3, 4, 
5, 6, 7, 8, 
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INT / EXT MORNING / 
AFETERNOO
N /  NIGHT 
 
PROVINCE + 

































































1, 2, 3, 4, 
5, 6, 7, 8, 













Dilluns  11.30 EXT Morning Barcelona, Metro, Noelia 10, 11,  Camara, 
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INT / EXT MORNING / 
AFETERNOO
N /  NIGHT 
 
PROVINCE + 






































1, 2, 3, 4, 5, 
6, 7, 8, 9, 
10, 11, 12, 
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Morning Torre Valentina, 
Baix Empordà, 
Girona 
















Night  Platja d’Aro, 
Baix Empordà, 
Girona 



















Night  Platja d’Aro, 
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INT / EXT MORNING / 
AFETERNO
ON /  NIGHT 
 
PROVINCE + 
































































del miracle,  
catedral, plaça 





Noelia Ciuret 1, 2, 3, 4, 
5, 6, 7, 8, 
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EXT Afternoon Cambrils, 
Tarragonès, 
Tarragona 










Port Aventura Noelia Ciuret  GoPro H3 + 
suport 
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1. Logo / 2. Lérida province / 3. Barcelona province / 4. Gerona province / 5. Tarragona province 
 Appendix XXI. Graphics preproduction. 
Fig. XXI.I. Provinces sketchers. 
Fig. XXI.II. Iconography graphics sketchers. 
Fig. XXI.III. Chyrons and subtitles sketches. 
 
 
1. Iconic places  / 2. Tranport  / 3. Sun  / 4. Gastronomy  / 5.Adventures  /  6. Shooping  /  7. Party 
Scheme of the relation, between different elements of the graphics 
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Appendix XXII. Typography. 
 
Fig. XXII.I. Provinces typography. 
Fig. XXII.II. Titles Typography. 
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Appendix XXIII. Colours and textures. 
 
 
Fig. XXIII.I. Colours. 








1. Wrinkled paper  / 2. Carton / 3. Vertical lines / 4. Diagonal lines 
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 Appendix XXIV. Graphics production. 
Fig. XXIV.I. Provinces. 
Fig. XXIV.II. Iconography graphics. 
Fig. XXIV.III. Chyrons and subtitles. 




1. Iconic places  / 2. Tranport  / 3. Sun  / 4. Gastronomy  / 5.Adventures  /  6. Shooping  /  7. Party 
Relation, between different elements of the graphics 
















1. Example of the gastronomy graph, with its title / 2. Example of the party graph, with its title 
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 Appendix XXV. Patterns. 
 
Fig. XXV.I. Pattern 1.  






1. Yellow: backgrounds   /    2. Blue: background (2)   / 3. Black: shapes  /   4. Green: basis   /                  
5. Brown: elements 
1. Green: elements / 2. Brown and yelow: backgrounds / 3. Red and yellow: flag / 4. Blue: letters 
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Appendix XXVI. Postproduction.  
 
Fig. XXVI.I. Lérida edition. 
Fig. XXVI.II. Barcelona edition.  
 
Inpaint Final Cut Pro X, editing Lérida 
Figure 1.1.1.1: Lérida edition 
Inpaint Final Cut Pro X, editing  
Barcelona 




Fig. XXVI.III. Gerona edition. 
Fig. XXVI.IV. Tarragona edition. 
 
Inpaint Final Cut Pro X, editing Gerona 
Figure 3.1.3.1: Gerona edition 
Inpaint Final Cut Pro X, editing Tarragona 
Figure 4.1.4.1: Tarragona edition 
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Inpaint Adove After Effects, the animation 
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 Appendix XXVII. Graphics postproduction. 
Fig. XXVII.I. Lérida oppening. 
Fig. XXVII.II. Barcelona oppening. 
Fig. XXVII.III. Gerona oppening. 
1.Logo / 2. Iconography graphics /  3. Lérida province 
1.Logo / 2. Iconography graphics /  3. Barcelona province 
1.Logo / 2. Iconography graphics /  3. Gerona province 
 



















1.Logo / 2. Iconography graphics /  3. Tarragona province 
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Appendix XXVIII. Production cost.  
Description Amount Unit price (€) Total (€) 
 
Cameras and lens 
Nikon D3100  1 256,00 256,00 
JVC GY-HM150E 1 1,291.00 1,291.00 
GoPro Hero 3 White 
Edition 
1 249,00 249,00 
Nikon 18-55 mm VR 1 150,00 150,00 
Nikon  55-300 mm 
VR 
1 350,00 350,00 
TOTAL COST: 2.296,00 € 
 
Camera supports 
Tripod Manfroto 1 134,90 134,90 
Tripod Clubman 1 49,95 49,95 
GoPro Chest Mount 
Harness 
1 45,00 45,00 
Car support 1 8,99 8,99 
GoPro waterproof 
case 
1 40,91 40,91 
TOTAL COST: 279,75 € 
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Audio material 
Shure SM 58 LCE 1 105,00 105,00 
TOTAL COST: 105,00 € 
  
Light material 
Portable torch Sony 
HVL-20DMA 
2 129,99 259,35 € 





1 75,00 75,00 
Cable canon-canon 
6m 
1 100,00 100,00 
32GB SD card 2 24,21 48,42 
Mini SD card 1 9,99 9,99 
TOTAL COST:  233,41 
 
Computers 
Imac 21,5- inch 1 1.529,00 1.529,00 
Macbook Pro 15-
inch 
2  2.029,00 4.058,00 
Asus  1  800,00 1.600 
TOTAL COST: 7.187,00 
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Software 
Pack Adobe cc 
- Photoshop 
- After Effects  













Final Cut Pro X 1 269,99 269,99 
Microsoft Office 
2013 
2 100,00 200,00 
Wacom 1 99,99 99,99 
TOTAL COST: 2.045,68 € 
TOTAL TECHNICAL MATERIAL COST: 12.406,19 € 
 
Table XXVIII.I Technical material cost. 
Concept Hours Price/hour (€) Total (€) 
Director 60 28,52 1.711,02 
Producer 30 21,81 654,03 
Scriptwriter 15 13,81 207,15 
Photography 
direction 
30 24,40 732,00 
Cameraman 30 17,08 512,04 
Sound technician 30 16,77 503,01 
Film editor 60 20,98 1.258,08 
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Graphic designer 45 16,06 722,07 
Sound editor 15 13,72 205,08 
Journalist 15 14,05 210,75 
 
TOTAL TECHNICAL STAFF HUMAN RESOURCES COST: 6.715,23 € 
 
Table XXVIII.II Technical staff human resources cost. 
Reporter Hours Price/hour (€) Total (€) 
Noelia Ciuret 8 22,00 176,00 
Samanta Cebrián 8 22,00 176,00 
Noelia Rodríguez 8 22,00 
 
176,00 
Anna Casals 8 22,00 176,00 
TOTAL REPORTERS RESOURCES COST: 704,00 € 
 
Table XXVIII.III. Reporters resources cost. 
Concept Amount Unit price Total (€) 
Subsistence 
allowance* 
   192  8 1.536,00 
Transport rent days 16 94,84 1.517,44 
Ski rental 6 17,00 102,00 
Forfait  6 38,00 228,00 
Hotel days** 16 135,00 2.160,00 
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Webpage domain 1 15,00 15,00 
Port Aventura ticket 3 45,00 135,00 
Soundtrack 4 100,00 400,00 
TOTAL OTHER COST: 6.093,44  
* 6 persons x 2 meals = 12 meals a day.                                     
  12 meals x 16 days =  192 meals. 
** 1 room = 45€ for night.  
    6 persons = 3 rooms. 
    3 rooms x 45€ for night = 135€ for day. 
 
Table XXVIII.IV. Other costs. 
Permissions Amount Unit price (day) Total (€) 
Local markets 1 695,33 695,33 
Public spaces 16 500,00 8.000,00 
Private spaces* 10  100,00  1000 
Underground 1 200,00  200,00 






TOTAL REPORTERS RESOURCES COST:  9.895,33 € 
* Private spaces: 4 clubs, dulcinea, rio de oro, ovella negra, port aventura, lizarran, sky resort. 
                                                                                                             
All the prices are aproximated (depend the kind of place).  
 
Table XXVIII.V. Legal aspects. 
 
Final costs 
Total technical material cost  12.406,19 € 
Total technical staff human resources cost  6.715,23 € 
112  Catalonia’s Life - Appendix 
  
Total reporters resources cost  704,00 € 
Total other cost 6.093,44 € 
Total reporters resources cost 9.895,33 € 
TOTAL COST OF THE PROJECT: 35.814,19 € 
 
Table XXVIII.VI. Cost of the entire project in the market. 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

